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CONTEST TOPICS 

 

Foodstuff and consumer’s security 

1. Modern approaches of food quality  

2. Fundamental nutritional factors in the context of consumer’s food security 

3. Food labeling schemes development in relation to consumer and environmental protection 

4. Nutrition profile of the main food groups 

5. Nutrient profiling methods 

6. The evolution of food patterns – from healthy to sustainable diet 

7. Novelty and tradition in contemporary food landscape 

 

Consumer Culture 

1. Conceptual framework and practical research fields in consumer culture 

2. The evolution of consumer society – from conspicuous consumerism to experiential 

consumption 

3. McDonaldization – leading factor of consumer culture globalization 

4. Current coordinates of ethical consumption 

 

Commercial anthroposociology 

1. Theoretical contributions and practical implications of anthropology in business 

2. Ethnography – the main research method in anthropology 

3. Food – social ritual and cultural identity 
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