Anexa 4a
Institutia de invatamant superior Academia de Studii Economice din Bucuresti
Facultatea de Marketing
Departamentul de Marketing
Poz. Postului 97 Disciplinele postului: Comunicare de marketing, Marketing direct si Marketing
Domeniul Marketing

Fisa de verificare a indeplinirii standardelor pentru ocuparea
postului de ASISTENT UNIVERSITAR pe perioada nedeterminata,
publicat Tn Monitorul Oficial al Romaniei, partea a Ill-a, nr. 368 din 06.05.2021

Candidat Badin Andrei Data nasterii: 07.07.1993

Functia actuald: .........ccoooveevienieciiee e Data numirii in functia actuala: ............ccoccvveviiiniennenns
03135 10 P U P PP PURRTPPTPR
1. Studiile universitare de licenta

Institutia de Invatdmant superior si facultatea

Nr.crt. e Domeniul Perioada Titlul acordat
absolvita
. . Licentiat in stiinte
1. Facultatea de Marketing Marketing 2012-2015 ’ oo
economice
2. Studiile universitare de masterat
Nr.crt. Institutia de fnvatamant Superior st programul Domeniul Perioada Titlul acordat
de masterat absolvit
. . M rin
1. Facultatea de Marketing Marketing 2015-2017 aste

Marketing Online

3. Studiile de doctorat

Titlul stiintific

Nr.crt. Institutia organizatoare de doctorat Domeniul Perioada
’ acordat
. .. . . . . Doctor — Magna
1. Academia de Studii Economice din Bucuresti Marketing 2017-2020
’ Cum Laude
4. Stagii si burse doctorale (stagii de cel putin 6 luni)
Nr.crt. Tara / institutia Domeniul Perioada Tipul de bursa
1 Roménia/ Academia de Stu.du Economice din Marekting 2017-2020 Bursa Scoa}la
Bucuresti Doctorala
5. Grade didactice / profesionale
Titlul / postul
Nr.crt. Institutia Domeniul Perioada didactic sau

gradul profesional
1. - - - -

6. Indeplinirea obligatorie, in conformitate cu Anexa 1 la Metodologia de concurs, a cerintelor pentru obtinerea
calificativului FOARTE BINE.
a. larticol ISI-2
b. 4 articole BDI - 7.75
C. 3 conferinte internationale 1S| Proceedings — 6
T=15.75



7. Realizari profesional-stiintifice

Nr. Crt.

Articol

Punctaj
acordat

Tuliana Cetin, Cristache Silvia Elena, Ciobotar Georgeta Narcisa, Andrei L. BADIN, Large-Scale Cultural
Events: An Argument for Strengthening Ecological Awarenes, Amfiteatru Economic, Vol. 22, Nr. 53, Feb.
2020, pp. 141 — 157, ISSN 1582 — 9146, Amfiteatru Economic Categoria A, Factor de Impact: 1,238
https://www.amfiteatrueconomic.ro/ArticolRO.aspx?CodArticol=2888 - WOS 000508255400015

8:4=2

Tuliana Cetind, Cristache Silvia Elena, Andrei L. BADIN, The attitude of the romanian artists regarding the
promotion of the artistic act, Journal of Research and Innovation for Sustainable Society, Vol. 2, Nr. 1, 2020,
ISSN: 2668-0146, pp. 73-82, BDI http://jriss.4ader.ro/pdf/2020-01/11 Cetina.pdf

3:3=1

Toana Cristina FLORESCU, Silvia Elena CRISTACHE, Daniela Serban si Andrei L. BADIN, Development
of the Tourist Services at European level based on the Public Food Indicators, IBIMA Publishing -
Communications of the IBIMA, Vol. 2019, ISSN: 1943-7765, pp. 1-12, BDI
https://ibimapublishing.com/articles/CIBIMA/2019/124935/124935.pdf

3:4=0.75

Andrei L. BADIN, Performing Arts — How do we survive the Pandemic?, Review of International
Comparative Management, Vol. 22, Nr. 1, 2021, pp. 87-101, ISSN 1582-3458, Review of International
Comparative Management Categoria B — BDI http://www.rmci.ase.ro/no22vol1/07.pdf

3:1=3

Andrei L. BADIN, Cultural Events and Public Perception of “Green Principles”, Review of International
Comparative Management, Vol. 21, Nr. 5, 2020, pp. 674-691, ISSN 1582-3458, Review of International
Comparative Management Categoria B — BDI http://www.rmci.ase.ro/no21vol5/04.pdf

3:1=3

Andrei L. BADIN, Iuliana Cetini, Creative and cultural industries in Europe — case study of the performing
arts in Romania, Proceedings of the International Conference on Business Excellence | Volume 13: Issue 1,
2019, pp. 216-226, ISSN: 2558-9652 - I1SI Proceedings
https://content.sciendo.com/view/journals/picbe/13/1/article-p216.xml

3:2=15

Andrei L. BADIN, New ways of interacting with culture consumers through cultural services marketing
using Big Data and IoT, Proceedings of The International Conference on Business Excellence, pp. 93-102,
2018, ISSN 2558-9652 — ISI Proceedings
https://content.sciendo.com/view/journals/picbe/12/1/picbe.12.issue-1.xml

3:1=3

Andrei L. BADIN si Luiza Manea, Ways of using e-learning for culture consumers and implementing it in
the marketing of cultural services, 2018 The International Scientific Conference eLearning and Software for
Education, Vol. 1, 2018, pp. 343-348, ISSN 2066-026X, DOI:10.12753/2066-026X-18-047, ISI
Proceedings https://proceedings.elseconference.eu/index.php?paper=4de4eecbb369b08659ce1f849ebcIc45

3:2=1.5

TOTAL

15.75

Data

Candidat,
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