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1. Studiile universitare de licenta

Data nasterii: 06.01.1984
Data numirii in functia actuala: 19.11.2019

Anexa 4a

Nr.crt. Institutia de fnvaamant s.u,perior si facultatea Domeniul Perioada Titlul acordat
absolvita
Universitatea Romano-Americana / Facultatea Management 01.10.2003 - Diplomi de
de Management-Marketing 01.07.2007 Licenta /
1. Economist
licentiat in
Management
2. Studiile universitare de masterat
Nr.crt. Institutia de invafamant sup erio_r si programul de Domeniul Perioada Titlul acordat
masterat absolvit
Academia de Studii Economice din Bucuresti / Marketing si 01.10.2007 — Diploma de
Facultatea de marketing Comunicare in 03.03.2009 Master /
1 Afaceri Masterat in
' Marketing si
Comunicare in
Afaceri
3. Studiile de doctorat
Nr.crt. Institutia organizatoare de doctorat Domeniul Perioada Titlul stiintific
’ acordat
Academia de Studii Economice din Bucuresti / Marketing 01.10.2009 - Diplomai de
1. Facultatea de marketing 29.10.2012 Doctor / Doctor
n Marketing
4. Stagii si burse doctorale (stagii de cel putin 6 luni)
Nr.crt. Tara / institutia Domeniul Perioada Tipul de bursa
Cercetator post-doctoral Tn
. - . 04.06.2014 - Marketing Tn cadrul
L Academia Romana Marketing 29.09.2015 Proiectului READ, N.
POSDRU/159/1.5/S/137926
5. Grade didactice / profesionale
Titlul / postul
Nr.crt. Institutia Domeniul Perioada didactic sau

gradul profesional




Academia de Studii Economice din Bucuresti / Marketing Cadru didactic
. 2012-2021 .
Facultatea de marketing asociat

01.10.2014 -
30.09.2016
(nedeterminat);
06.10.2016 —
31.07.2017
(determinat)

2. Universitatea Europei de Sud-Est Lumina Marketing Conf. univ. dr

3. Universitatea Europei de Sud-Est Lumina Marketing 1;603522334_ Lect. univ. dr

6. Tndeplinirea obligatorie, in conformitate cu Anexa 1 la Metodologia de concurs, a cerintelor pentru obtinerea
calificativului FOARTE BINE

7. Realizari profesional-stiintifice
In vederea dovedirii indeplinirii standardelor minimale necesare si obligatorii pentru conferirea titlului didactic de asistent

universitar, realizdrile profesional-stiintifice se vor structura conform Anexei 1 la Metodologia de concurs, aferenta
domeniului stiintific al postului scos la concurs.



Anexa 1 — STIINTE ECONOMICE SI ADMINISTRAREA AFACERILOR
la Hotararea nr. 240/18.11.2020
cu privire la aprobarea modificarii Metodologiei de concurs pentru ocuparea posturilor didactice
vacante din cadrul Academiei de Studii Economice din Bucuresti

PROFESIONALE DE CERCETARE-DEZVOLTARE

STANDARDE MINIMALE NECESARE SI OBLIGATORII PENTRU CONFERIREA
TITLURILOR DIDACTICE DIN INVATAMANTUL SUPERIOR SI A GRADELOR

Nr. Criteriu Nr Indeplinirea criteriului Punctaj
crt. publicatii | privind numarul minim total
de publicatii (T)
1 Cel putin un articol publicat intr-0 5 DA 9,6
revistd ISI Web of Knowledge in
domeniul Social Science & Science,
articol prezent in IS1 Web of
Knowledge
2 Cel putin trei articole publicate in 15 DA 15,2
reviste indexate in minim doua baze
de date internationale*
3 Cel putin doua lucrari publicate in 3 DA 3,25
volumele unor conferinte nationale
sau internationale, indexate ISI
Proceedings
PUNCTAJ TOTAL (T) 28,05
INDEPLINIREA CRITERIULUI DE PUCNTAJ DA

* Bazele de date internationale recunoscute sunt urmatoarele: ISI Web of Knowledge, Scopus, EBSCO, EconLit, REPEC,
DOAJ, Cabells, JSTOR, Science Direct, SpringerLink, ProQuest, DBLP, ACM, INFOSCI.

Activitatea de cercetare (A2)

2.1 Articole care prezinti contributii stiintifice originale, in extenso, publicate de candidat ca autor sau coautor, in

reviste cotate ISI sau BDI*

2.1.1 Articol care prezinti contributii stiintifice originale, in extenso, publicat intr-o revista cotata ISI cu factor de impact mai

mare ca0

Nr
crt

Referinte bibliografice (autori, articol/carte, revista/editura, anul aparitiei,
indexarea, ISSN sau ISBN, etc.)

Factor
de
impact

Punctaj
aferent

Numar
ul de
autori

Punctaj
obtinut

Liviu B. Vlad, Dragos C. Vasile, Octav-lonut MACOVEI, Claudia E. Tuclea, —
Determinant Factors of Green Marketing Adoption in the Hospitality Sector,
Journal of Amfiteatru Economic, vol. 18, Special Issue No. 10, 2016, pp. 862-
874, Journal indexed in ISI Web of Science (Knowledge), ISSN: 1582-9146,
WOS: 000388624700010, Revista indexatd in ISI Web of Science
(Knowledge) cu Factor de Impact 0.564 in 2015/2016, inclusa in urmatoarele
servicii ale Thomson Reuters: Social Sciences Citation Index®, disponibil
online la:

http://www.amfiteatrueconomic.ro/ArticolEN.aspx?CodArticol=2573

https://www.researchgate.net/publication/309726581 Determinant Factors of G
reen_Marketing_Adoption_in_the Hospitality Sector

0.581

8,00

2,00

lacob Citoiu, Mihai Orzan, Octav-Ionut MACOVEI, Claudia Iconaru —
Modelling Users’ Trust in Online Social networks, Journal of Amfiteatru
Economic, Vol. 16, Nr. 35, pp. 257-271, 2014, ISSN: 1582-9146, WOS:
000336894300020, Revista indexata in ISI Web of Science (Knowledge) cu
Factor de Impact 0.838 Tn 2013, inclusa in urmatoarele servicii ale Thomson
Reuters: Social Sciences Citation Index®, disponibil online la:
http://www.amfiteatrueconomic.ro/RevistaDetalii_RO.aspx?Cod=51

0,838

8,00

2,00



http://www.amfiteatrueconomic.ro/ArticolEN.aspx?CodArticol=2573
https://www.researchgate.net/publication/309726581_Determinant_Factors_of_Green_Marketing_Adoption_in_the_Hospitality_Sector
https://www.researchgate.net/publication/309726581_Determinant_Factors_of_Green_Marketing_Adoption_in_the_Hospitality_Sector
http://www.amfiteatrueconomic.ro/RevistaDetalii_RO.aspx?Cod=51

Gheorghe Orzan, Octav-Ionut MACOVEI, Mihai Orzan, Claudia lconaru —
The Impact of Blogs over Corporate Marketing Communications: An Empirical
Model, Journal of Economic Computation and Economic Cybernetics Studies
and Research, Vol. 47, Nr. 1, pp. 79-96, 2013, ISSN: 0424-267X , WOS:
000322930800005, Revista indexati in ISI Web of Science (Knowledge) cu
Factor de Impact 0.42 in 2013, inclusd in urmatoarele servicii ale Thomson
Reuters: Science Citation Index Expanded, Social Sciences Citation Index®,
Social Scisearch®, Journal Citation Reports/Social Sciences Edition,
disponibil online la:

http://www.ecocyb.ase.ro/nr_2013 pdf/ORZAN%20Gh..pdf

0,42

8,00

2,00

Gheorghe Orzan, Mihai Orzan, Claudia Iconaru, Octav-Ionut MACOVEI,
loana Cecilia Popescu — PLS-based SEM analysis of apparel online buying
behavior: The importance of eWOM, Revista Industria Textila, Vol. 64, Nr. 6, pp.
362-367, 2013, ISSN 1222-5347, WOS: 000332906700009, Revisti indexati in
ISI Web of Science (Knowledge) cu Factor de Impact 0.475 Tn 2013, inclusa
in urmatoarele servicii ale Thomson Reuters: Science Citation Index
Expanded, disponibil online la:
http://www.revistaindustriatextila.ro/images/2013/6_2013.pdf#page=62

0.475

8,00

1,60

Gheorghe Orzan, Octav-Ionutf MACOVEI, Claudia Iconaru, Alexandra Perju —
An empirical TAM-based model of Romanian SMESs’ intention to continue using
online marketing techniques, Metalurgia International, Vol. XVII, Nr. 8, pp. 147-
153, 2012, ISSN 1582-2214, WOS: 000306160200030, indexata in IST Web of
Science (Knowledge) cu Factor de Impact 0.134 in 2012, indexata in bazele de 0.134
date internationale EBSCO, SCOPUS, detalii online la:
https://www.researchgate.net/publication/297278581_AN_EMPIRICAL_TAM-
BASED MODEL OF ROMANIAN_SME's_INTENTION_TO CONTINUE
USING_ONLINE_MARKETING TECHNIQUES

8,00

2,00

2.1.2.

Articol care prezinta contributii stiintifice originale, in extenso, publicat Tntr-o revisti indexati de cel putin 2 din bazele de

date internationale recunoscute

Nr
crt

Referinte bibliografice (autori, articol/carte, revista/editura, anul aparitiei, indexarea, ISSN sau
ISBN, etc.)

Punctaj
aferent

Numar
de autori

Punctaj
obtinut

Mihai Cristian Orzan, Sorin Burlacu, Margareta Stela Florescu, Olguta Anca Orzan,
Octav-Ionut MACOVEI - The effects of online marketing on financial performance
in the textile industry, Revista Industria Textila, Vol. 71, Nr. 3, pp. 288-293, 2020,
revistd indexati in baze de date internationale EBSCO, ProQuest si ISI Web of
Science, ISSN: 1222-5347, DOI: https://doi.org/10.35530/IT, disponibil online la:
http://revistaindustriatextila.ro/images/2020/3/015%20MIHAI%20CRISTIAN%200R
ZAN _Industria%20Textila%203 2020.pdf

0,6

Orzan, Mihai, Veghes, C.P., Acatrinei, C., Iconaru, C. si MACOVEI, Octav-Ionut. — Privacy
Concerns of Social Networking Websites in the Age of Mobile Marketing: A Study of Users’
Perceptions and Their Segmentation, Journal of International Business and Economics, VVol.16,
Nr.1, p.57-64, martie 2016, revista indexata in baze de date internationale EBSCO si
PROQUEST, ISSN: 1544-8037, DOI: 10.18374/JIBE-16-1.5:
https://www.econbiz.de/Record/privacy-concerns-of-social-networking-websites-in-the-age-of-
mobile-marketing-a-study-of-users-perceptions-and-their-segmentation-orzan-
mihai/10011459235

0,6

Octav-Tonut MACOVEI — Applying the Theory of Planned Behavior in Predicting Pro-
environmental Behavior: The Case of Energy Conservation, Acta Universitatis Danubius.
(Economica, Vol. 11, Nr. 4, 2015, pp. 15-32, indexatd in bazele de date internationale:
EBSCO, REPEC, DOAJ, ProQuest , Cabells, ISSN 2065-0175, disponibil online la:
http://journals.univ-danubius.ro/index.php/oeconomica/article/view/2958

Octav-lTonut MACOVEI — Determinants of Consumers’ Pro-Environmental Behavior —
Toward an Integrated Model, Journal of Danubian Studies and Research, Vol. 5, Nr. 2, 2015,
pp. 261-275, ISSN 2284 — 5224, indexata in bazele de date internationale: EBSCO, DOAJ,
disponibil online la:

http://journals.univ-danubius.ro/index.php/research/article/view/2932

Daniel Moise, Octav-Ionut MACOVEI — Green Events - The New Responsibility of the
Organizations, Romanian Journal of Marketing, Nr. 3, pp. 35-39, 2014, ISSN 1824 — 2454,
CNCS B+ journal, , indexati in bazele de date internationale: EBSCO, PROQUEST,
CABELLS, disponibil online la:
http://www.revistademarketing.ro/?operatie=arhiva_id&arhiva_id=384

https://web.b.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawle
r&jrnl=18422454& AN=99420661&h=0Wfs%2fTadMIy6%2bk%2f60%2fG4Q1Xa%2bFul35

15



http://www.ecocyb.ase.ro/nr_2013_pdf/ORZAN%20Gh..pdf
http://www.revistaindustriatextila.ro/images/2013/6_2013.pdf#page=62
https://www.researchgate.net/publication/297278581_AN_EMPIRICAL_TAM-BASED_MODEL_OF_ROMANIAN_SME's_INTENTION_TO_CONTINUE_USING_ONLINE_MARKETING_TECHNIQUES
https://www.researchgate.net/publication/297278581_AN_EMPIRICAL_TAM-BASED_MODEL_OF_ROMANIAN_SME's_INTENTION_TO_CONTINUE_USING_ONLINE_MARKETING_TECHNIQUES
https://www.researchgate.net/publication/297278581_AN_EMPIRICAL_TAM-BASED_MODEL_OF_ROMANIAN_SME's_INTENTION_TO_CONTINUE_USING_ONLINE_MARKETING_TECHNIQUES
https://doi.org/10.35530/IT
http://revistaindustriatextila.ro/images/2020/3/015%20MIHAI%20CRISTIAN%20ORZAN_Industria%20Textila%203_2020.pdf
http://revistaindustriatextila.ro/images/2020/3/015%20MIHAI%20CRISTIAN%20ORZAN_Industria%20Textila%203_2020.pdf
https://www.econbiz.de/Record/privacy-concerns-of-social-networking-websites-in-the-age-of-mobile-marketing-a-study-of-users-perceptions-and-their-segmentation-orzan-mihai/10011459235
https://www.econbiz.de/Record/privacy-concerns-of-social-networking-websites-in-the-age-of-mobile-marketing-a-study-of-users-perceptions-and-their-segmentation-orzan-mihai/10011459235
https://www.econbiz.de/Record/privacy-concerns-of-social-networking-websites-in-the-age-of-mobile-marketing-a-study-of-users-perceptions-and-their-segmentation-orzan-mihai/10011459235
http://journals.univ-danubius.ro/index.php/oeconomica/article/view/2958
http://journals.univ-danubius.ro/index.php/research/article/view/2932
http://www.revistademarketing.ro/?operatie=arhiva_id&arhiva_id=384
https://web.b.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=18422454&AN=99420661&h=OWfs%2fTadMIy6%2bk%2f6o%2fG4Q1Xa%2bFu135rCh71keNN9V7G8cx%2bUbcsLztuG23xDcuiYsFc9mS%2bOnt1QAIAOUTCRew%3d%3d&crl=f&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d18422454%26AN%3d99420661
https://web.b.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=18422454&AN=99420661&h=OWfs%2fTadMIy6%2bk%2f6o%2fG4Q1Xa%2bFu135rCh71keNN9V7G8cx%2bUbcsLztuG23xDcuiYsFc9mS%2bOnt1QAIAOUTCRew%3d%3d&crl=f&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d18422454%26AN%3d99420661

rCh71keNN9V7G8cx%2bUbcsLztuG23xDcuiY sFcImS%2bOnt1QAIAOUTCRew%3d%3d&c
rl=f&resultNs=AdminWebAuth&resultLocal=ErrCrINotAuth&crlhashurl=login.aspx%3fdirect
%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d18422454
%26 AN%3d99420661

Mihai Orzan, Cilin Petricd Veghes, Octav-Ionut MACOVEI, Claudia ICONARU — Impact of
Privacy Perceptions in Social Media Marketing, International Journal of Business Strategy, ,
IABE Publishing, Camarillo, CA, SUA ,Vol.14, Nr.1, pp. 95-100, 2014, indexata in bazele de
date internationale EBSCO, CABELLS, ISSN: 1553-9563, DOI: 10.18374/1JBS-14-1.11,
anexat pe CD;

https://www.researchgate.net/publication/290238848 IMPACT_OF PRIVACY_ PERCEPTIO
NS IN_SOCIAL_MEDIA MARKETING

0,75

Anamaria-Catalina Radu, Mihai Orzan, Octav-Ionut Macovei, Olguta Anca Orzan — Impact of
Online Tourism Marketing in Modern Business: An Overview of Romania’s Market,
International Journal of Economic Practices and Theories, Vol. 4, Nr.2, pp. 318-321, 2014,
indexata in bazele de date internationale DOAJ, REPEC, EBSCO, E-ISSN 2247-7225,
disponibil online la:

https://www.cabdirect.org/cabdirect/abstract/20143191320

0,75

Claudia Iconaru, Alexandra Perju, Octav-ITonut MACOVEI — The influence of perceived risk
on consumers’ intention to buy online: A meta-analysis of empirical results, Journal of
Information Systems & Operation Management, Vol. 6, Nr. 1, 2012, ISSN: 1843 — 4711,
Revista CNCS B+, indexatid in bazele de date internationale PROQUEST, REPEC,
EBSCO, disponibil online la:

https://www.researchgate.net/publication/274636898 THE INFLUENCE_OF PERCEIVED
RISK_ON_CONSUMERS' INTENTION _TO BUY_ONLINE A _META-

ANALYSIS OF EMPIRICAL RESULTS

1,00

Octav-TIonut MACOVEI, Claudia Iconaru, Alexandra Perju — Romanian SMEs Overall
Satisfaction With the Use of Online Marketing Techniques: An Empirical Model, Revista
Economica, nr. 3, 2012, pp. 235-244, ISSN 1582-6260, Revista CNCS B+, indexati in bazele
de date internationale REPEC, EBSCO, DOAJ, , disponibil online la:
http://economice.ulbsibiu.ro/revista.economica/archive/suplimente/Volume3-2012.pdf

1,00

10

Gheorghe Orzan, Claudia Iconaru, Octav-Ionut MACOVEI — An Empirical Model of Online
Buying Continuance Intention, Revista Economica, nr. 3/ 2012, pp. 296-305, ISSN 1582-6260,
Revista CNCS B+, indexata in bazele de date internationale REPEC, EBSCO, DOAJ,
disponibil online la:
http://economice.ulbsibiu.ro/revista.economica/archive/suplimente/\VVolume3-2012.pdf

1,00

11

Corina Serban, Octav-ITonut MACOVEI — Innovative Strategies in Online Environment:
Planning Social Activities for Nonprofit Organizations, Actual Problems of Economics Journal,
Vol. 130, Nr. 4, pp. 440-448, 2012, ISSN 1993-6788, indexati in bazele de date
internationale EBSCO, ECONLIT, PROQUEST, CABELLS, detalii online la:
https://www.researchgate.net/publication/235764799 INNOVATIVE STRATEGIES IN_ON
LINE ENVIRONMENT_PLANNING_SOCIAL_ACTIVITIES FOR_NONPROFIT_ORGAN
IZATIONS

1,00

12

Corina SERBAN, Alexandra PERJU, Octav-Ieonut MACOVEI - Using the Online
Environment as a Strategic Tool in Social Communication Campaigns: A Case Study
Regarding School Dropout Prevention Programs in Romania, African Journal of Business
Management, Vol. 5, Nr. 22, pp. 9623-9634, 2011, indexati in bazele de date internationale
DOAJ, PROQUEST, ISSN 1993-8233, disponibil online la:
https://www.researchgate.net/publication/235764758 Using_the_online _environment as_a_str
ategic_tool in_social communication_campaigns A _case study regarding school dropout p
revention programs in_Romania

1,00

2.1.3 Articole / studii publicate in volumele conferintelor indexate ISI Proceedings

Nr
crt

Referinte bibliografice (autori, articol/carte, revista/editura, anul aparitiei, indexarea, ISSN sau
ISBN, etc.)

Punctaj
aferent

Numir
de autori

Punctaj
obtinut

Gheorghe Orzan, Octav-Ionut MACOVEI, Claudia Iconaru, Alexandra Perju — Modeling
Romanian SME’s intention to continue using online marketing tools: An information system
theories approach and empirical results, Proceedings of the 7th Accounting and Management
Information Systems (AMIS) 2012, Academia de Studii Economice din Bucuresti, 13-14 lunie,
Editura ASE, pp. 1173-1197, 2012, ISSN: 2247-6245, indexati in ISI Proceedings in Web of
Science (Knowledge), anexat pe CD:

https://www.cig.ase.ro/amis2012/

0,75



https://web.b.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=18422454&AN=99420661&h=OWfs%2fTadMIy6%2bk%2f6o%2fG4Q1Xa%2bFu135rCh71keNN9V7G8cx%2bUbcsLztuG23xDcuiYsFc9mS%2bOnt1QAIAOUTCRew%3d%3d&crl=f&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d18422454%26AN%3d99420661
https://web.b.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=18422454&AN=99420661&h=OWfs%2fTadMIy6%2bk%2f6o%2fG4Q1Xa%2bFu135rCh71keNN9V7G8cx%2bUbcsLztuG23xDcuiYsFc9mS%2bOnt1QAIAOUTCRew%3d%3d&crl=f&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d18422454%26AN%3d99420661
https://web.b.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=18422454&AN=99420661&h=OWfs%2fTadMIy6%2bk%2f6o%2fG4Q1Xa%2bFu135rCh71keNN9V7G8cx%2bUbcsLztuG23xDcuiYsFc9mS%2bOnt1QAIAOUTCRew%3d%3d&crl=f&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d18422454%26AN%3d99420661
https://web.b.ebscohost.com/abstract?direct=true&profile=ehost&scope=site&authtype=crawler&jrnl=18422454&AN=99420661&h=OWfs%2fTadMIy6%2bk%2f6o%2fG4Q1Xa%2bFu135rCh71keNN9V7G8cx%2bUbcsLztuG23xDcuiYsFc9mS%2bOnt1QAIAOUTCRew%3d%3d&crl=f&resultNs=AdminWebAuth&resultLocal=ErrCrlNotAuth&crlhashurl=login.aspx%3fdirect%3dtrue%26profile%3dehost%26scope%3dsite%26authtype%3dcrawler%26jrnl%3d18422454%26AN%3d99420661
https://www.researchgate.net/publication/290238848_IMPACT_OF_PRIVACY_PERCEPTIONS_IN_SOCIAL_MEDIA_MARKETING
https://www.researchgate.net/publication/290238848_IMPACT_OF_PRIVACY_PERCEPTIONS_IN_SOCIAL_MEDIA_MARKETING
https://www.cabdirect.org/cabdirect/abstract/20143191320
https://www.researchgate.net/publication/274636898_THE_INFLUENCE_OF_PERCEIVED_RISK_ON_CONSUMERS'_INTENTION_TO_BUY_ONLINE_A_META-ANALYSIS_OF_EMPIRICAL_RESULTS
https://www.researchgate.net/publication/274636898_THE_INFLUENCE_OF_PERCEIVED_RISK_ON_CONSUMERS'_INTENTION_TO_BUY_ONLINE_A_META-ANALYSIS_OF_EMPIRICAL_RESULTS
https://www.researchgate.net/publication/274636898_THE_INFLUENCE_OF_PERCEIVED_RISK_ON_CONSUMERS'_INTENTION_TO_BUY_ONLINE_A_META-ANALYSIS_OF_EMPIRICAL_RESULTS
http://economice.ulbsibiu.ro/revista.economica/archive/suplimente/Volume3-2012.pdf
http://economice.ulbsibiu.ro/revista.economica/archive/suplimente/Volume3-2012.pdf
https://www.researchgate.net/publication/235764799_INNOVATIVE_STRATEGIES_IN_ONLINE_ENVIRONMENT_PLANNING_SOCIAL_ACTIVITIES_FOR_NONPROFIT_ORGANIZATIONS
https://www.researchgate.net/publication/235764799_INNOVATIVE_STRATEGIES_IN_ONLINE_ENVIRONMENT_PLANNING_SOCIAL_ACTIVITIES_FOR_NONPROFIT_ORGANIZATIONS
https://www.researchgate.net/publication/235764799_INNOVATIVE_STRATEGIES_IN_ONLINE_ENVIRONMENT_PLANNING_SOCIAL_ACTIVITIES_FOR_NONPROFIT_ORGANIZATIONS
https://www.researchgate.net/publication/235764758_Using_the_online_environment_as_a_strategic_tool_in_social_communication_campaigns_A_case_study_regarding_school_dropout_prevention_programs_in_Romania
https://www.researchgate.net/publication/235764758_Using_the_online_environment_as_a_strategic_tool_in_social_communication_campaigns_A_case_study_regarding_school_dropout_prevention_programs_in_Romania
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