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Entrepreneurship — a complex and dynamic phenomenon.

The entrepreneur: representative of the entrepreneurship phenomenon.

Representative institutions and organizations for entrepreneurs.

The identification and assessment of entrepreneurial opportunities.

Innovation and creativity in the entrepreneurship process.

Instruments for protecting intellectual property rights.

Business models. Focus on business model CANVAS.

The business plan — the “map” of an entrepreneur in his/her entreprenecurial “adventure”.
Financing sources for businesses: challenges for entrepreneurs.

. Business start-up strategies.

. Strategies for business development.

. Entrepreneurship in times of crisis.

. Ethics and social responsibility: challenges for entrepreneurs.
. Entrepreneurship and digitalization.

. “Green” entrepreneurship — a trend in the modern society.

. Commerce — main economic sector.

. Commerce’s structure. Main types of commerce.

. Modern means of commerce.

. The institutional frame specific to commerce.

. Scientific research in commerce and its impact on producers, consumers, market, and

society.

Negotiation in commerce.

Commerce in times of crisis.

The future of commerce and issues specific to urban and rural development.
Human resources in commerce.

Ethics in commerce.

Traditional commerce and e-commerce in the contemporary society.
Digitalization’s impact on commerce.
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