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Tematica 

Marketing 

1. Marketing: crearea si captarea valorii  

2. Marketingul şi dezvoltarea relaţiilor cu clienţii  

3. Analiza mediului de marketing  

4. Strategia de marketing: segmentare, ţintire şi poziţionare. Mixul de marketing  

5. Crearea valorii pentru client: politica de produs şi marcă  

6. Furnizarea valorii pentru client: politica de distribuţie 

Marketing internațional 

1. Medii sociale culturale 

2. Segmentare, direcționare şi poziționare 

3. Produse şi decizii de marcă 

4. Decizii de comunicare: publicitate şi relaţii publice 

5. Decizii de marketing global: promovarea vânzărilor, vânzare personală, forme speciale de comunicare de marketing 

6. Conducerea, organizarea şi controlul efortului de marketing global 

 

Themes 

Marketing  

1. Marketing: creating and capturing value 

2. Marketing and the development of customer relationships  

3. Analyzing the marketing environment 

4. Customer driven marketing strategy: segmentation, targeting and positioning. The marketing mix 

5. Building customer value: product and brand policy 

6. Delivering customer value: distribution policy 

International Marketing  

1. Social and Cultural Environments 

2. Segmentation, Targeting, and Positioning 

3. Product and Brand Decisions 

4. Communications Decisions: Advertising and Public Relations 

5. Global Marketing Decisions: Sales Promotion, Personal Selling, Special Forms of Marketing Communication 

6. Leading, Organizing, and Controlling the Global Marketing Effort 
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