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CONTEST TOPICS

The evolution of society's interest regarding the field of aesthetics;
Creativity and innovation from the perspective of the conceptual society;
The genesis and affirmation of design;

Design in the context of confronting reality with the human ideal,

Elements of design and aesthetics;

Development of an effective model for design generation and management;
Methods of establishing objectives and making decisions in aesthetic design;
Operational values of design and aesthetics;

Promoting the visual identity of companies through design and aesthetics.
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