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Tematica
1. Etica in cercetdrile de marketing
2. Pregatirea si prezentarea raportului cercetarii
3. Analiza si previzionarea vanzarilor
4. Masurarea si scalarea
5. Analiza datelor secundare
6. Cercetarea prin sondaj
7. Interviul
8. Chestionarul
9. Obtinerea datelor 1n cercetarile de marketing
10. Tipologia cercetarilor de marketing
11. Procesul cercetarii de marketing
12. Abordari conceptuale privind cercetarile de marketing
13. Tipologia si importanta produselor agricole
14. Caracteristicile produselor agricole si influenta acestora asupra desfacerii
15. Definirea si tipologia pietelor produselor agricole
16. Rolul si locul pietelor produselor agricole in sfera comercializdrii acestora
17. Rolul industriei de procesare a produselor agricole
18. Contributia industriei alimentare la economia nationald
19. Piata vinului. Cerere, oferta si comert international
20. Piata pestelui si a produselor din peste. Cerere, oferta si comert international
21. Piata produselor de panificatie. Cerere, oferta si comert international
22. Piata legumelor si a fructelor. Cerere, oferta si comert international
23. Piata cérnii si a produselor din carne. Cerere, oferta si comert international
24. Piata laptelui si a produselor lactate. Cerere, oferta si comert international

Themes:

Ethics in marketing research

Preparation and presentation of the research report
Analysis and forecasting of sales

Measurement and scaling

Secondary data analysis

Survey research

Interview

Questionnaire

Obtaining data in marketing research

10. Types of marketing research

11. The marketing research process

12. Conceptual approaches to marketing research

13. Typology and importance of agricultural products
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Characteristics of agricultural products and their influence on disposal
Definition and typology of agricultural product markets

The role and position of agricultural markets in the commercialisation of agricultural
products

The role of the agricultural processing industry

Contribution of the food industry to the national economy

Wine market. Demand, supply and international trade

Fish and fish products market. Demand, supply and international trade
Bakery products market. Demand, supply and international trade

The fruit and vegetable market. Demand, supply and international trade
Meat and meat products market. Demand, supply and international trade
Milk and dairy market. Demand, supply and international trade
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