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CONTEST TOPICS

E-commerce models and applications;

Content management for e-commerce websites;

Design principles for e-commerce websites;

Functionality of e-commerce websites;

Mobile commerce and mobile consumer — particularities;

Adoption of AR (Augmented Reality) and VR (Virtual Reality) applications and

technologies in commerce;

7. Electronic payment systems - typology and characteristics;

The legal framework and ethical aspects in electronic commerce;

9. Technology infrastructure and information architecture for establishing the online presence
of a business;

10. Methods and tools for promoting online business;

11. Adoption of So-Lo-Mo (Social-Local-Mobile) applications and technologies in business;

12. Adoption of Al (Artificial Intelligence) in business.
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