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Tematica

Cybermarketing (roména si englezi)

Al. Cybermarketing

1. Introducere in cybermarketing. Marketing traditional vs Cybermarketing. Aparitia si dezvoltarea cybermarketing. Perspeciive

ale cybermarketingului la nivel national §i international.

2. Mixul de marketing in mediul online. Societatea informationald §i Societatea cunoasterii. Individualizare si interactivitate in
mediul online. Concepte specifice WWW si Web2.0 si aplicatiile acestora in marketing.

. Strategia de produs in mediul online

. Strategia de pret in mediul online

. Strategia de promovare in mediul online
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A2, Cybermarketing (englezi)
1. Perspective Introduction to cybermarketing. Traditional Marketing vs Cybermarketing. Cybermarketing emergence and
development. Perspectives of national and international cybermarketing.

2. Marketing mix in the online environment. Cybermarketing sepecific mix elements. Interactivity and dialogue with
consumers. Individualization and the use of databases in cybermarketing.

. Product strategy in the online environment.

. Pricing strategies in the online environment.

. Promotion strategies in the online environment
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Sisteme informatice de marketing

1. Informatia — obiect al prelucririi. Conceptele de informatie, date gi cunostinte. Categorii de informatii si date. Tipologia
informatiei. Conginutul proceselor informationale. Marketingul in societatea informationala.

2. Sistemul informatic de marketing — infrastructura sistemului informational. Conceptul de sistem informatic. Etape in evolutia
sistemelor informatice. Tipologia sistemelor informatice. Rolul §i functiile SIM. Arhitectura, structura §i principiile
metodologice de realizare a sistemelor informatice de marketing.

3. Platforme WEB. Arhitectura §i aplicatii si servicii pe Internet. Concepte fundamentale privind World Wide Web. Tehnici de
navigare §i motoare de cdutare. Marketingul bazelor de date si SEO Marketing, Aplicatii specifice marketingului utilizand
Google.

4. Principiile de realizare §i de evaluare a sistemelor informatice de marketing. Conceptele de evaluare si audit a sistemelor
informatice de marketing (SIMk). Model experimental de evaluare de utilizatori a sistemelor informatice de marketing,.
Evaluarea functionalitétii SIMk. Evaluarea utilitatii SIMk. Evaluarea eficientei SIMk. Evaluarea securititii (SIMk).
Evaluarea flexibilitagii SIMk

5. Tendinte actuale in proiectarea gi realizarea sistemelor informatice de marketing. Bazele de date — Nucleul sistemelor
informatice de marketing. Cerinte informationale §i instrumentele utilizate. Tehnici de accesare a bazelor de date. Depozite
de date - un nou model de structurare a bazelor de date. Instrumente de acces i analizd multidimensionald (OLAP) si tehnici
de analizd a modelelor de cunoagtere.
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