Anexa 4b

Institutia de Tnvatamant superior: Academia de Studii Economice

Facultatea: Administratie si Management Public

Departamentul: Adminidtratie si Management Public

Poz. Postului: 19, Disciplina(ele) postului: Comunicare Th Administratie Publica, Stiinta Politica, Proiecte Tn

sectorul public.
Domeniul: Stiinte Administrative

Fisa de verificare

Stiinte Administrative

a indeplinirii standardelor pentru ocuparea postului de LECTOR
UNIVERSITAR pe perioada nedeterminati publicat Th Monitorul
Oficial al Romaniei, partea a Il1-a, nr. 438 din 29.11.2023

Candidat DRUGAU-CONSTANTIN ANDREEA-LIGIA Data nasterii: 26.06.1988
Functia actuala: ASIST. UNIVERSITAR Data numirii Tn functia actuala: 07.02.2019
Institutia: ACADEMIA DE STUDII ECONOMICE DIN BUCURESTI

1. Studiile universitare de licenta

Nr. | Institutia de invatimant superior si . . .
nstitutia de vaaman ) ,p t Domeniul Perioada Titlul acordat
crt. facultatea absolvita
1 Universitatea dl.r.l Bucur§§_t1, Facultatea Stiinte Politice 2007-2010 L.1.cent1ata% |_n
de Stiinte Politice T Stiinte Politice
Universitatea Dimitrie Cantemir, Fac- Administrarea afac- Licentiata Tn
2. ultatea de Management Turistic si erilor 2007-2010 Stiinte Eco-
Comercial nomice
2. Studiile universitare de masterat
Institutia de invatamant superior . . .
Nr.crt, | [oHtEa Be mvaaman P . Domeniul Perioada Titlul acordat
si programul de masterat absolvit
Universitatea din Bucuresti, Masterat in Stiinte
1. Politica Europeana si Stiinte Politice 2010-2012 Lo
R o T Politice
Romaneasca




3.

4,

MASTERAT
ENGLISH LAN-
GUAGE EDUCA-
TION AND RE-
) Academia de Studii Economice | Economie si Afaceri 2021 - 2023 SEARCH COM-
' din Bucuresti Internationale MUNICATION
FOR BUSINESS
AND ECONOM-
ICS
(EDURES)
Alte cursuri absolvite
Nr.crt. Institutia de invatamant superior Domeniul Perioada Titlul acordat
. . octombrie -
1 Progre}m de formarg psﬂ-lopedagoglca, Psihopedagogic 9023-iunie Certlflcaye de
nivel I, postuniversitar, ASE absolvire
2024
5 Program de specializare inspector Inspector Resurse 14-18 martie Certificate de
' resurse umane Umane 2011 absolvire
- 26-30 septem- | Certificate de
3. Program de specializare formator Formator brie 2011 absolvire
Studiile de doctorat
Titlul sti-
Nr.crt. Institutia organizatoare de doctorat Domeniul Perioada intific
acordat
DOCTOR
N . . TN STI-
1 Universitatea s tli?n]?u;l:;?tsitclé Facultatea de Stiinte Politice 9012-2015 INTE
PHIE POLITIC
E
Stagii si burse doctorale (stagii de cel putin 6 luni)
Tipul
Nr.crt. Tara / institutia Domeniul Perioada de
bursa




5. Grade didactice / profesionale

Titlul / postul
Nr.crt. Institutia Domeniul Perioada didactic sau
’ gradul profe-
sional
1 Universitatea din Bucuresti, Facul- Stiinte politice Octombrie 2013- | Cadru didactic
' tatea de Stiinte Politice puinte p Septembrie 2015 doctorand
Academia de Studii Economice din
B ti, Facultat Admin- . - . . .
 Cueurest, acultatea de d Stiinte adminis- | Octombrie 2018- | Cadru didactic
2. istratie si Management Public, De- A . .
- . .. trative Februarie 2019 asociat
partamentul de Administratie si
Management Public
Academia de Studii Economice din
. Buc.ure.gtl, Facultatea de Alen— Stiinte adminis- Februarie 2019- Asistent uni-
3. istratie si Management Public, De- ’ . .
- e trative prezent versitar doctor
partamentul de Administratie si
Management Public

6. Tndeplinirea obligatorie, In conformitate cu Anexa 1 la Metodologia de concurs, a cerintelor pentru obfinerea

calificativului FOARTE BINE.

Standardul Tndeplinit
Criteriul Denumirea criteriului A Igctor Punctaj . (17 -
universitar neindeplinit
(foarte bine) (NT)
1
C1 Punctajul pentru indicatorul 11 >2 13,04
Numarul de articole care prezintd contributii I
C2 i N G >5 24
originale, in extenso, conform conditiilor de la 12
c3 Numarul de carti la care este unic autor, prim ) ) i
autor sau coordonator
T
Cc4 Suma punctajului pentru indicatorii 11 — 18 >30 41,19
1
C5 Punctajul pentru indicatorul 19 - 1877,68
C6 Punctaj total (suma punctajului pentru indicatorii > 60 1027.37
11-123)
Punctaj total (suma punctajului pentru indicatorii T
Cc7 11-123) acumulat dupd obtinerea titlului de >40 1919,87
doctor




7. Realizari profesional-stiintifice
In vederea dovedirii indeplinirii standardelor minimale necesare si obligatorii pentru conferirea titlului didactic de
profesor universitar, realizarile profesional-stiintifice se vor structura conform Anexei 1 la Metodologia de concurs,

aferentd domeniului stiintific al postului scos la concurs.

INDICATORI

Punctaj

11. Articole care prezinti contributii originale, in extenso, n reviste cotate 1Sl avand un factor de impact f care
este mai mare sau egal cu 0,1.
Punctaj: (2 + 4 x f) x 2/n

Mod de calcul al
punctajului

Punctajul
obtinut

(2+4xf)x2/n

11.1.

Elvira NICA, Violeta SIMA, lleana GHEORGHE, Andreea DRUGAU-
CONSTANTIN, Catalina Oana MIRICA (DUMITRESCU), “Analysis of
Regional Disparities in Romania from an Entrepreneurial Perspective”, Sus-
tainability, Special Issue Towards Resilient Entrepreneurship and Techno-
logical Development in Self-Sustainable Economies, 2018, 10(10),
https://doi.org/10.3390/su10103450, Sustainability (ISSN 2071-1050;
CODEN: SUSTDE), indexed by the Science Citation Index Expanded and
Social Sciences Citation Index (Web of Science) 3,9 (2022),
https://www.mdpi.com/2071-1050/10/10/3450/pdf

(2+4x 3,9)x2/5

7,04

Nica, E., Poliakova, A., Popescu, G. H., Valaskova, K., Burcea, S. G.,
Drugiu-Constantin, A. L. (2023). The impact of financial development,
health expenditure, CO2 emissions, institutional quality, and energy Mix on
life expectancy in Eastern Europe: CS-ARDL and quantile regression Ap-
proaches. Heliyon, 9(11).

https://www.sciencedirect.com/science/arti-
cle/pii/S2405844023082920?via%3Dihub

(2+4x4)x2/6

TOTAL I1

13,04

12. Articole care prezinti contributii originale, in extenso, Tn reviste cotate ISI avand un factor de impact mai mic
de 0,1 sau Tn reviste indexate Tn cel putin 3 din bazele de date internationale recunoscute (ISI Web of Knowledge,
Scopus, EBSCO, ProQuest, CEEOL, Ulrich, ERIH, Index Copernicus, CSA, GESIS, IBSS, SAGE, OVID, ECOLIT,
Psychlit, PubMed, Elsevier, SpringerLink, Persée, DOAJ, JStor, SSRN, RePEc, Informa, Project MUSE, HEIN online)
sau reviste care au avut o cotatie nationala B sau B+ Thainte de 2011
Punctaj: 2xm)/n

Mod de calcul al | Punctajul
punctajului obtinut
12.1. Andreea DRUGAU-CONSTANTIN, “Non-Employment Work Ar- | 2x2/1 4

rangements in Digital Labor Marketplaces: Who’s Fooling Who?,” Jour-
nal of Self-Governance and Management Economics 6(3): 136-142,
2018, doi:10.22381/JSME6320185, ISSN 2329-4175, e-ISSN 2377-
0996, the journal is Indexed by CEEOL, Cengage Learning/Gale, CNKI
Scholar, Crossref, DeepDyve, EBSCO, EconLit, ERIH PLUS, Hinari,
ProQuest, Scopus, SHERPA/ROMEO, Ulrich’s Periodicals Directory,
https://www.addletonacademicpublishers.com/search-in-jsme/3354-non-
employment-work-arrangements-in-digital-labor-marketplaces-who-s-
fooling-who



https://doi.org/10.3390/su10103450
https://www.mdpi.com/2071-1050/10/10/3450/pdf
https://www.addletonacademicpublishers.com/search-in-jsme/3354-non-employment-work-arrangements-in-digital-labor-marketplaces-who-s-fooling-who
https://www.addletonacademicpublishers.com/search-in-jsme/3354-non-employment-work-arrangements-in-digital-labor-marketplaces-who-s-fooling-who
https://www.addletonacademicpublishers.com/search-in-jsme/3354-non-employment-work-arrangements-in-digital-labor-marketplaces-who-s-fooling-who

12.2.

Andreea DRUGAU-CONSTANTIN, “Is Consumer Cognition Reduci-
ble to Neuro- physiological Functioning?,” Economics, Management, and
Financial Markets 14(1): 9-15., 2018, doi:10.22381/EMFM14120191,
ISSN 2329-4175, e-ISSN 2377-0996, the journal is Indexed by ABI/IN-
FORM Complete, ABI/INFORM Global, Business Source Alumni Edi-
tion, Business Source Complete, Business Source Corporate Plus, Busi-
ness Source Elite, Business Source Premier, CEEOL, Cengage Learn-
ing/Gale, CNKI Scholar, Crossref, DeepDyve, EBSCOhost, EBSCO Dis-
covery Service, EconLit, ERIH PLUS, Hinari, Index Islamicus, Interna-
tional Bibliography of the Social Sciences, ProQuest, Scopus,
SHERPA/ROMEO, Ulrich’s Periodicals Directory, https://www.ad-
dletonacademicpublishers.com/search-in-emfm/3358-is-consumer-cog-
nition-reducible-to-neurophysiological-functioning

2x2/1

12.3.

Drugau-Constantin, A. L. (2018). Emotional and cognitive reactions to
marketing stimuli: Mechanisms underlying judgments and decision mak-
ing in behavioral and consumer neuroscience. Economics, Management,
and Financial Markets, 13(4), 46-52, the journal is Indexed by ABI/IN-
FORM Complete, ABI/INFORM Global, Business Source Alumni Edi-
tion, Business Source Complete, Business Source Corporate Plus, Busi-
ness Source Elite, Business Source Premier, CEEOL, Cengage Learn-
ing/Gale, CNKI Scholar, Crossref, DeepDyve, EBSCOhost, EBSCO Dis-
covery Service, EconLit, ERIH PLUS, Hinari, Index Islamicus, Interna-
tional Bibliography of the Social Sciences, ProQuest, Scopus,
SHERPA/ROMEO, Ulrich’s Periodicals Directory, https://www.ad-
dletonacademicpublishers.com/search-in-emfm/3358-is-consumer-cog-
nition-reducible-to-neurophysiological-functioning

2x2/1

12.4.

Andreea DRUGAU-CONSTANTIN, ,. Improving the social system and
institutional legitimacy in Romania”, Journal of Romanian Literary Stu-
dies (JRLS), ISSUE No. 14/2018, Targu-Mures, pp.102-112, ISSN 2248-
3004, Databases: CEEOL, EBSCO-HOST, Global Impact Factor, Google
Scholar, academia.Edu, researchgate.org, https://old.upm.ro/jris/JRLS-
14/\Volume-14.pdf,

2x2/1

12.5.

Andreea DRUGAU-CONSTANTIN, “The relationship between de-
pression and social assistance in Romania”, Annals of the Ovidius Uni-
versity of Constanta, Political Science Series, Volume 3 / 2014, pp.109-
122, , ISSN 2286 — 315X, ISSN-L 2286 — 315X, Databases: Central and
Eastern European Online Library (CEEOL), European Reference Index
for the Humanities and Social Sciences (ERIH PLUS) and Index Coper-
nicus, http://annals-politics.univ-ovidius.ro/docs/2014/a7.pdf

2x2/1



https://www.addletonacademicpublishers.com/search-in-emfm/3358-is-consumer-cognition-reducible-to-neurophysiological-functioning
https://www.addletonacademicpublishers.com/search-in-emfm/3358-is-consumer-cognition-reducible-to-neurophysiological-functioning
https://www.addletonacademicpublishers.com/search-in-emfm/3358-is-consumer-cognition-reducible-to-neurophysiological-functioning
https://www.addletonacademicpublishers.com/search-in-emfm/3358-is-consumer-cognition-reducible-to-neurophysiological-functioning
https://www.addletonacademicpublishers.com/search-in-emfm/3358-is-consumer-cognition-reducible-to-neurophysiological-functioning
https://www.addletonacademicpublishers.com/search-in-emfm/3358-is-consumer-cognition-reducible-to-neurophysiological-functioning
http://academia.edu/
http://researchgate.org/
https://old.upm.ro/jrls/JRLS-14/Volume-14.pdf
https://old.upm.ro/jrls/JRLS-14/Volume-14.pdf
http://annals-politics.univ-ovidius.ro/docs/2014/a7.pdf

12.6.

Andreea DRUGAU-CONSTANTIN, Andra Karla SIENERTH, “Chal-
lenges of Civic Participation at EU — level during COVID 19 Pandemic:
European Citizens’ Initiative”, Applied Research in Administrative Sci-
ences, vol. 3, nr. 1, aprilie 2022, http://ccasp.ase.ro/aras/no31/no31.htm

2x2/2

12.7.

Nica, E., Alpopi, C., Drugiu-Constantin, A.-L., and Melenciuc, M.
(2023). “Employee Engagement Analytics, Generative Artificial Intelli-
gence and Task Automation Tools, and Computer-based Teamwork Sim-
ulations in Immersive Multisensory Virtual Spaces,” Contemporary
Readings in Law and Social Justice 15(2): 46-64.

doi: 10.22381/CRLSJ15220233.

2x2/4

12.8.

Androniceanu, A., Sabie, O. M., Georgescu, I., and Drugau-Constantin,
A. L. (2023). Main factors and causes that are influencing the digital com-
petences of human resources. Administratie si Management Public, 41,
26-53.

https://doi.org/10.24818/amp/2023.41-02

2x2/4

TOTAL 12

24

18. Lucriri publicate in volumele unor conferinte (volume cu ISSN) sau indexate Tn cel putin una dintre bazele de
date internationale recunoscute (ISI Web of Knowledge, Scopus, EBSCO, ProQuest, CEEOL, Ulrich, ERIH, Index
Copernicus, CSA, GESIS, IBSS, SAGE, OVID, ECOLIT, Psychlit, PubMed, Elsevier, SpringerLink, Persée, DOAJ,
JStor, SSRN, RePEc, Informa, Project MUSE, HEIN online), traduceri ale unor lucriri fundamentale din domeniul
stiintelor sociale.

Punctaj: 1xm/n

Mod de calcul al | Punctajul
punctajului obtinut
18.1. Andreea DRUGAU-CONSTANTIN, “Reforma sistemului de pensii: Im- | 1x1,5/1
plicatii, idei si resurse”, Conferinta Nationala Tineri Cercetatori: Abordari
Multidisciplinare, ISSN  2360-2449, vol. |, Bucuresti, 2014,
http://www.fspub.unibuc.ro/scoala-doctorala/sncs, + Anexa 1 - copie 1,5

dupa pagina de coperta, cuprins si diploma de participare



http://ccasp.ase.ro/aras/no31/no31.htm
https://doi.org/10.24818/amp/2023.41-02
http://www.fspub.unibuc.ro/scoala-doctorala/sncs

18.2.

Ivana PODHORSKA, Andreea DRUGAU-CONSTANTIN, “The Pos-
sibilities of the Cost of Equity Quantification in an Inefficient Capital
Market in the 21th Century: A Case Study in Slovak Republic”, Interna-
tional Business Information Management Conference (32nd IBIMA) Se-
ville, Spain, ISBN: 978-0-9998551-1-9, IBIMA Proceedings are Indexed
by Web of Science, SCOPUS, Engineering Village, CORE 2013-2018,
ranked by the prestigious Australian Research Council (ARC): Achieved
Rank “B” at the latest ERA 2010, NORWEGIAN REGISTER FOR SCI-
ENTIFIC JOURNALS, SERIES AND PUBLISHERS since 2014,
https://ibima.org/accepted-paper/the-possibilities-of-the-cost-of-equity-
quantification-in-an-inefficient-capital-market-in-the-21th-century-a-
case-study-in-slovak-republic/

1x2/2

18.3.

Andreea DRUGAU-CONSTANTIN, Andra Karla SIENERTH, New
Public Management in Romania, PROCEEDINGS OF THE 1ST INTER-
NATIONAL CONFERENCE ON ECONOMICS AND SOCIAL SCI-
ENCES CHALLENGES AND TRENDS IN ECONOMIC AND SOCIAL
SCIENCES RESEARCH, The Bucharest University of Economic Studies
Bucharest, April 16-17, 2018, ISBN 978-88-85813-14-4 p.289,
http://www_filodirittoeditore.com/index.php?route=product/prod-
uct&path=78&product_id=163.

1x1,5/2

0,75

18.4.

Lucia MICHALKOVA, Katarina VALASKOVA, Katarina FRAJTOVA
MICHALKOVA, Andreea DRUGAU-CONSTANTIN, “The Holistic
View of the Symptoms of Financial Health of Businesses”, 3rd Interna-
tonal Conference on Economic and Business Management, 20-22 Octo-
ber, 2018, 3rd Internatonal Conference on Economic and Business Man-
agement, 20-22 October, 2018, “The Holistic View of the Symptoms of
Financial Health of Businesses”, www.febm.org/2018/CP.aspx

1x1,5/5

03

18.5.

lulian NEGULESCU, lulia GRECU, Octav NEGURITA, Maria
SPONTE (PISTALU), Andreea DRUGAU-CONSTANTIN, Global
Employment Precariousness: The Predominance of Low-Paid Jobs Entail-
ing Flexible Working Contracts and Related Regulatory Challenges, 18th
International Scientific Conference-Proceedings (Part 1. — Behavioural
Economics), 10th — 11th October 2018, Rajecke Teplice, Slovak Repub-
lic, Global Employment Precariousness: The Predominance of Low-Paid
Jobs Entailing Flexible Working Contracts and Related Regulatory Chal-
lenges, Globalization and its Socio-Economic Consequences, ISBN 978-
80-8154-249-7, ISSN 2454-0943, p. 263, https://ke.uniza.sk/sites/de-
fault/files/content_files/ii_part_final_0.pdf , https://ke.uniza.sk/en/con-
ference

1x1,5/5

0,3



https://ibima.org/accepted-paper/the-possibilities-of-the-cost-of-equity-quantification-in-an-inefficient-capital-market-in-the-21th-century-a-case-study-in-slovak-republic/Anexa
https://ibima.org/accepted-paper/the-possibilities-of-the-cost-of-equity-quantification-in-an-inefficient-capital-market-in-the-21th-century-a-case-study-in-slovak-republic/Anexa
https://ibima.org/accepted-paper/the-possibilities-of-the-cost-of-equity-quantification-in-an-inefficient-capital-market-in-the-21th-century-a-case-study-in-slovak-republic/Anexa
http://www.filodirittoeditore.com/index.php?route=product/product&path=78&product_id=163
http://www.filodirittoeditore.com/index.php?route=product/product&path=78&product_id=163
http://www.febm.org/2018/CP.aspx
https://ke.uniza.sk/sites/default/files/content_files/ii_part_final_0.pdf
https://ke.uniza.sk/sites/default/files/content_files/ii_part_final_0.pdf
https://ke.uniza.sk/en/conference
https://ke.uniza.sk/en/conference

18.6. lonel MOHIRTA, Octav NEGURITA, Gheorghe GRECU, Oana Catalina | 1x1,5/5 0,3
DUMITRESCU, Andreea DRUGAU-CONSTANTIN, Automation,
Global Labor Market, and Output: Do Productivity- Improving Technol-
ogies Raise Overall Work Demand? Globalization and Its Socio-Eco-
nomic Consequences,18th International Scientific Conference-Proceed-
ings (Part Il. — Behavioural Economics), 10th — 11th October 2018, Ra-
jecke Teplice, Slovak Republic, ISBN 978-80-8154-249-7, Automation,
Global Labor Market, and Output: Do Productivity- Improving Technol-
ogies Raise Overall Work Demand? Globalization and Its Socio-Eco-
nomic Consequences, ISSN 2454-0943, p. 257,
https://ke.uniza.sk/sites/default/files/content_files/ii_part_final_0.pdf,
https://ke.uniza.sk/en/conference

TOTAL I8 4,15

19. Citari in articole publicate Tn reviste cotate ISI (care au un factor de impact f)

Punctaj: (0,2+4xf)x2/n

Nr.Crt. | REFERINTA BIBLIO- REFERINTA BIBLIOGRAFICA

GRAFICA A LUCRARII CI- | A LUCRARII CARE CITEAZA

TATE *AUTOR(I), ANUL, ARTICOL, PAGINA/ PUNCTAJ
PUBLICATIA, NR., PAGINI, LINK
ISSN]

19.1 Drugau-Constantin, Andreea. | Kumari, R., Verma, R., Debata, B. R., | https://www.sc

"Is Consumer Cognition Reduci- | & Ting, H. (2022). A systematic liter- | iencedi-

ble to Neurophysiological Func- | ature review on the enablers of green | rect.com/sci-

tioning?" Economics, Manage- | marketing adoption: consumer per- | ence/arti- 89,2

ment, and Financial Markets, | spective. Journal of Cleaner Produc- | cle/pii/S095965

vol. 14, no. 1, Mar. 2019, pp. 9+. | tion, 132852, citare ISI, factor de im- | 2622024465

Gale  Academic OneFile, | pact (2022): 11,1

link.gale.com/apps/doc/A58131

1422/AONE?u=anon~fdad767& | (0,2+4x11,1)x2/1=89,2

sid=google-

Scholar&xid=c62d0281.  Ac-

cessed 23 Sept. 2022.

19.2 Pera, A. (2020). The psychology of | https://www.fro
addictive smartphone behavior in | ntiersin.org/ar-
young adults: Problematic use, social | ti-
anxiety, and depressive stress. Fron- | cles/10.3389/fp
tiers in Psychiatry, 11, 573473, citare | syt.2020.57347 | 38
ISI, factor de impact (2022): 4,7 3/full
(0,2+4x4,7)x2/1=38

19.3 Vatamanescu, E. M., Dabija, D. C., | https://www.sci
Gazzola, P., Cegarro-Navarro, J. G., & | encedi-

Buzzi, T. (2021). Before and after the | rect.com/sci- 88,976

outbreak of covid-19: Linking fashion | ence/arti-

companies' corporate social responsi- | cle/pii/S095965

bility approach to consumers’ demand | 2621031383?ca

for sustainable products. Journal of | sa_token=JiR-

Cleaner Production, 321, 128945, ci- | 45-

tare ISI, factor de impact (2022):11,07 | Ihn7sAAAAA:f
CFmcfv5zY4g



https://ke.uniza.sk/sites/default/files/content_files/ii_part_final_0.pdf
https://ke.uniza.sk/en/conference
http://link.gale.com/apps/doc/A581311422/AONE?u=anon~fda4767&sid=googleScholar&xid=c62d0281
http://link.gale.com/apps/doc/A581311422/AONE?u=anon~fda4767&sid=googleScholar&xid=c62d0281
http://link.gale.com/apps/doc/A581311422/AONE?u=anon~fda4767&sid=googleScholar&xid=c62d0281
http://link.gale.com/apps/doc/A581311422/AONE?u=anon~fda4767&sid=googleScholar&xid=c62d0281
https://www.sciencedirect.com/science/article/pii/S0959652621031383?casa_token=JiR-45-Ih7sAAAAA:fCFmcfv5zY4gEW_BzzPv7Y6f5emNcr_FLGd-SGgQso-zdWfC3aoohs5oqr-f12Rvqu7f9lcCX9o
https://www.sciencedirect.com/science/article/pii/S0959652621031383?casa_token=JiR-45-Ih7sAAAAA:fCFmcfv5zY4gEW_BzzPv7Y6f5emNcr_FLGd-SGgQso-zdWfC3aoohs5oqr-f12Rvqu7f9lcCX9o
https://www.sciencedirect.com/science/article/pii/S0959652621031383?casa_token=JiR-45-Ih7sAAAAA:fCFmcfv5zY4gEW_BzzPv7Y6f5emNcr_FLGd-SGgQso-zdWfC3aoohs5oqr-f12Rvqu7f9lcCX9o
https://www.sciencedirect.com/science/article/pii/S0959652621031383?casa_token=JiR-45-Ih7sAAAAA:fCFmcfv5zY4gEW_BzzPv7Y6f5emNcr_FLGd-SGgQso-zdWfC3aoohs5oqr-f12Rvqu7f9lcCX9o
https://www.sciencedirect.com/science/article/pii/S0959652621031383?casa_token=JiR-45-Ih7sAAAAA:fCFmcfv5zY4gEW_BzzPv7Y6f5emNcr_FLGd-SGgQso-zdWfC3aoohs5oqr-f12Rvqu7f9lcCX9o
https://www.sciencedirect.com/science/article/pii/S0959652621031383?casa_token=JiR-45-Ih7sAAAAA:fCFmcfv5zY4gEW_BzzPv7Y6f5emNcr_FLGd-SGgQso-zdWfC3aoohs5oqr-f12Rvqu7f9lcCX9o
https://www.sciencedirect.com/science/article/pii/S0959652621031383?casa_token=JiR-45-Ih7sAAAAA:fCFmcfv5zY4gEW_BzzPv7Y6f5emNcr_FLGd-SGgQso-zdWfC3aoohs5oqr-f12Rvqu7f9lcCX9o
https://www.sciencedirect.com/science/article/pii/S0959652621031383?casa_token=JiR-45-Ih7sAAAAA:fCFmcfv5zY4gEW_BzzPv7Y6f5emNcr_FLGd-SGgQso-zdWfC3aoohs5oqr-f12Rvqu7f9lcCX9o
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Administration under COVID 19 Pandemic, ULB Bruxelles, 7-10 septembrie 2021,

0,5

117.6

Andreea DRUGAU-CONSTANTIN, Andra Karla SIENERTH, The 4" International Confer-
ence on Economics and Social Sciences Resilience and economic intelligence through digital-
ization and big data analytics, Challenges of Civic Participation at EU — level during COVID
19 Pandemic: European Citizens’ Initiative Academia de Studii Economice Bucuresti,
Bucuresti, 10-11 iunie 2021.

0,5

117.7

Andreea DRUGAU-CONSTANTIN, Andra Karla SIENERTH, The 29th NISPAcee Annual
Conference, Citizens’ Engagement and Empowerment - The Era of Collaborative Innovation
in Governance, The Impact of Civic Education on Enhancing Civic Participation in Romania,
Ljubljana, 21-23 octombrie 2021,.

0,5

117.8

Andreea DRUGAU-CONSTANTIN, Andra Karla SIENERTH The 30th NISPAcee Annual
Conference Crises, Vulnerability and Resilience in Public Administration, Challenges in
Teaching Ethics in Public Administration in Romania, Bucuresti, 2-4 iunie 2022.

0,5

117.9

Andreea DRUGAU-CONSTANTIN, Andra Karla SIENERTH, The 18th Administration and
Public Management International Conference “Challenges of Digital Transformation and Hu-
man Resource Management Reform in Public Administration”, Stimulating Social Engagement
of Young People in the Digital Age, ASE Bucuresti, , 21-22 octombrie 2022 (participare fizica).
http://confcamp.ase.ro/2022/?page_id=33

0,5



https://www.nispa.org/conference2022.php?sid=2377&cid=300
http://confcamp.ase.ro/2022/?page_id=33

117.10

Andreea DRUGAU-CONSTANTIN, Andra Karla SIENERTH, Transylvanian International
Conference in Public Administration, The Impact of Normative Changes During Covid 19 Pan-
demic on Work Patterns in Romanian Public Institutions, UBB Cluj, 27-28 octombrie 2022,
(participare online).

0,5

117.11

Sorin BURLACU, Andreea DRUGAU-CONSTANTIN, Teodora STOICA, Alexandra
MOISE , Proceedings of the 19th Administration and Public Management International Con-
ference “Excellence in Public Administration through Human Resource Management Innova-
tion and Digital Transformation”, Digital Competence as a key factor in the modernizarion of
public administration, 20 — 21 October, 2023, Bucharest, Romania.
http://confcamp.ase.ro/2023/

0,5

117.12

Andreea DRUGAU-CONSTANTIN, Andra Karla SIENERTH, Proceedings of the 19th Ad-
ministration and Public Management International Conference “Excellence in Public Admin-
istration through Human Resource Management Innovation and Digital Transformation”, Dig-
ital transition in the academic milieu in Romania , 20 — 21 October, 2023, Bucharest, Romania.
http://confcamp.ase.ro/2023/

0,5

117.13

Armenia ANDRONICEANU, Oana Matilda SABIE, Irina GEORGESCU, Elvira NICA, An-
dreea DRUGAU-CONSTANTIN, Proceedings of the 19th Administration and Public Man-
agement International Conference “Excellence in Public Administration through Human Re-
source Management Innovation and Digital Transformation”, The influence of sociodemo-
graphic factors (determinants) on civil servants’ digital competences, 20 — 21 October, 2023,
Bucharest, Romania.

http://confcamp.ase.ro/2023/

0,5

TOTAL 117

6.5

123

Participarea in colectivele de elaborare sau implementare a granturilor sau a proiectelor
de dezvoltare institutionald, sociali si regionalii; transfer de cunoastere si instrumente
de politici; asistenta pentru dezvoltare etc., finantate de o entitate regionald, nationala
sau din striinitate.

123.1.

Digitalizarea, transformarea digital si inteligenta artificiala Th administratia publica, 2023,
finantat de Academia de Studii Economice, contract individual de munca nr.528 din
30.05.2023, ca tanar cercetator-asistent cercetare, perioada de implementare: 01.06.2023-
30.11.2023.

123.2.

Infintarea si operationalizarea Retelei Nationale de analizi si expertizd a documentelor strate-
gice guvernamentale, cod SIPOCA 1273/cod My SMIS 158503, contract individual de munca
nr. 1052/24.08.2023, perioada de implementare: 25.08.2023-30.11.2023.

TOTAL 123



http://confcamp.ase.ro/2023/
http://confcamp.ase.ro/2023/
http://confcamp.ase.ro/2023/

