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Role of Value Co-Creation, Brand Image, and E-Service Quality. Cogent Business & Management, 9(1), 2065790, citare ISI, factor
de impact (2022):0.

Cil.10 Jeon, H. G, Kim, C., Lee, J., & Lee, K. C. (2021). Understanding E-commerce consumers’ repeat purchase
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Cil.21 Igbal K, Munawar HS, Inam H, Qayyum S. Promoting Customer Loyalty and Satisfaction in Financial Institutions
through Technology Integration: The Roles of Service Quality, Awareness, and Perceptions. Sustainability. 2021; 13(23):12951.
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special regions in Indonesia. Cogent Business & Management, 9(1), 2050062.
Cil.27 Stofkova, K. R., Laitkep, D., & Stofkova, Z. (2022). Shopping behavior in the context of the digital
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An approach with youngsters (aged 16-30). Cogent Business & Management, 10(3), 2256076
Cil.41 Choi, H. Y., & Kim, S. S. (2022). How is Satisfaction with Online-to-Offline App Formed? Importance of
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Cil.51 Curmei, C. V., & Curmei-Semenescu, A. (2022). Corporate Social Responsibility in Banks in Turbulent Times

and Particularities in Central and Eastern European Countries. Eastern European Economics, 60(4), 285-304

Cil.52 Yoo, F., Jung, H. J.,, & Oh, K. W. (2021). Motivators and barriers for buying intention of upcycled fashion
products in china. Sustainability 2021, 13, 2584

Cil.53 Rombach, M., Dean, D. L., Baird, T., & Kambuta, J. (2022). COVID-19 and the Locavores: Investigating the
Drivers of US Consumer Preferences for Apples. Agronomy 2022, 12, 1691
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Economic and Social (Vol. 59, No. 4, p. 595).
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