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INFORMATII PERSONALE

EXPERIENTA PROFESIONALA

25.09.2023 — prezent

26.09.2022 —31.07.2023

28.09.2021 - 17.07.2022

26.06.2021 — 01.08.2022

26.08.2019 — Prezent

Curriculum Vitae

CIOCODEICA David-Florin

Cadru didactic asociat

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Romania

» Sustinerea de seminare in cadrul programelor de licenta ale Facultatilor de Marketing, Finante,
Asigurari, Banci si Burse de Valori: Cercetari de Marketing, Tehnici avansate in cercetérile de
marketing, Marketing, Sisteme Informatice de Marketing si Marketing.

Cadru didactic asociat

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

» Sustinerea de seminare in cadrul programelor de licenta ale Facultati de Marketing: Cercetéri de
Marketing, Tehnici avansate in cercetarile de marketing, Marketing, Sisteme Informatice de Marketing
si Marketingul evenimentelor.

Cadru didactic asociat doctorand

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

* Sustinerea de seminare in cadrul programelor de licentd ale Facultatilor de Marketing, de Economie
Teoretica si Aplicatd, de Cibernetica, Statistica si Informatica Economica: Cercetéri de Marketing,
Tehnici avansate in cercetdrile de marketing, Marketing, Sisteme Informatice de Marketing si
Marketingul evenimentelor.

Asistent de cercetare economist in marketing
Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

* Implicarea n activitatile de cercetare din cadrul proiectului Studiu comparativ al adoptiei diferitelor
categorii de tehnologii de marketing in top 100 companii din diferite {ari (MarTech).

CEO & Administrator societate comerciala
SC SUITS BY DAVID C SRL, Str. Calea Dorobanti, 56, Sector 1, Bucuresti, Romania

= Asigur managementul societdfii, ajut la functionarea firmei cu eficientd maxima prin elaborarea
strategiilor de dezvoltare, identificarea oportunitatilor, angajarea resurselor financiare, tehnologice si
umane necesare.



22.02.2021 - 17.07.2021

29.09.2020 - 21.02.2021

17.02.2020-05.07.2020

06.08.2020 — 26.10.2020

13.06.2020 — 12.09.2020

29.04.2020 — 31.08.2020

16.02.2018 — 25.03.2021

01.09.2018 — 28.02.2019

01.10.2015 - 30.12.2015

01.07.2015 - 30.09.2015

Cadru didactic asociat doctorand

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

* Sustinerea de seminare in cadrul programelor de licenta ale Facultatiilor de Marketing, de Economie
Teoretica si Aplicata, de Cibernetica, Statistica si Informatica Economica: Cercetéri de Marketing,
Tehnici avansate in cercetdrile de marketing, Marketing, Sisteme Informatice de Marketing si
Marketingul evenimentelor.

Cadru didactic asociat doctorand

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

* Sustinerea de seminare in cadrul programelor de licentd ale Facultatilor de Marketing, de Economie
Teoretica si Aplicatd, de Cibernetica, Statistica si Informaticd Economica: Cercetéri de Marketing,

Tehnici avansate in cercetdrile de marketing, Marketing, Sisteme Informatice de Marketing si
Marketingul evenimentelor.

Cadru didactic asociat doctorand

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

* Sustinerea de seminare in cadrul programelor de licenta ale Facultatilor de Marketing, de Economie
Teoretica si Aplicatd, de Cibernetica, Statistica si Informaticd Economica: Cercetéri de Marketing,

Tehnici avansate in cercetdrile de marketing, Marketing, Sisteme Informatice de Marketing si
Marketingul evenimentelor.

Doctorand CS3
ASE BUCURESTI - SERVICIUL MANAGEMENTELOR PROIECTELOR CU FINANTARE
NERAMBURSABILA, Piata Romana, nr. 6, Sector 1, Roméania

* Proiect ,Parteneriate pentru competitivitate in vederea transferului de cunostinte prin dezvoltarea

unor modele computationale inovative pentru cresterea economicé si sustenabilitatea sectorului de
afaceri din Romania” (ASECOMP), proiect POC.

Expert consiliere
Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

* Proiect Succes si performanta in invatamantul universitar din domeniul Marketing (Mark+)

Asistent de cercetare

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

* Proiect Restart Economia. Méasuri de combatere a efectului economic si social al covid 19 in
Romania, FSS.

Expert comunicare cu grup tinta

SPITALUL JUDETEAN DE URGENTA TARGOVISTE, DAMBOVITA, Roménia

* Proiect POCU - Sénatatea pe primul plan - pregatirea profesionistilor din domeniul medical in judetul
Démbovita.

Manager Adjunct Proiect

EGIS ROMANIA S.A., Strada Dionisie Lupu 64-66, Sector 1, Bucuresti, Roméania

* Proiect “Servicii de consiliere acordate producétorilor agricoli in vederea infiintérii si dezvoltarii

formelor asociative in sectorul agricol”
Marketing intern

EGIS ROMANIA S.A., Strada Dionisie Lupu 64-66, Sector 1, Bucuresti, Romania
= Stagiu de practica.

Specialist Marketing

SHAPE ART PILATES SRL, Strada Zagazului 13-19, Bucuresti, Roméania



15.11.2015 - 30.05.2019

05.11.2015 — 30.05.2019

13.07.2015-31.07.2019

EDUCATIE S| FORMARE

01.10.2019 — 29.07.2023

01.10.2017 — 30.07.2019

01.10.2017 —30.07.2019

01.10.2014 —30.07.2017

01.10.2014 —30.07.2017

15.09.2010 - 30.07.2014

Membru in Senatul Universitar

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania
Secretar Comisia de Invatamant/ Membru in Comisia de evaluare asigurérii calitatii mediului universitar/ Comisia
pentru evaluarea academica a cadrelor didactice/ Reprezentantul Studentilor

Membru in Consiliul Facultatii

Academia de Studii Economice din Bucuresti, Facultatea de Marketing, Piata Romana, nr. 6, Sector 1,
Romania

Reprezentantul studentilor

Asistent indrumator in comisia de admitere

Academia de Studii Economice din Bucuresti, Facultatea de Marketing, Piata Romana, nr. 6, Sector 1,
Romania

Asistent indrumator in comisia de admitere licenta si masterat al Facultatii de Markeing din Academia
de Studii Economice din Bucuresti

Studii universitare de doctorat (DOCTOR IN MARKETING)
Scoala Doctorald de Marketing din ASE Bucuresti, Piata Romana, nr. 6, sector 1, 010374, Bucuresti

= Tema de doctorat: CERCETARI PRIVIND COMUNICAREA INTEGRATA DE MARKETING PRIN
INSTRUMENTE SPECIFICE RETELELOR MOBILE S| RETELELOR SOCIALE ONLINE IN
FASHION MARKETING.

Studii universitare de masterat (MASTERAT)
ASE Bucuresti - Facultatea de Marketing, Piata Romana, nr. 6, sector 1, 010374, Bucuresti

= Principalele discipline studiate ih cadrul programului de “Marketing Online”. Cercetari de Marketing Online,
Marketingul serviciilor, Tehnologii multimedia in marketing, Sisteme inteligente pentru asistarea deciziilor de
marketing, Analiza datelor de marketing online, Responsabilitatea sociald a companiilor, Marketing Online,
Managementul marcilor, Strategii de marketing direct, Strategii de comunicare integrata de marketing, Publicitate
Online, Marketing prin retele sociale si retele mobile, Managementul Marketingului, Modelarea si simularea
fenomenelor de marketing.

Absolvent al programului de formare psihopedagogica - NIVELUL II

ASE Bucuresti — Departamentul pentru Pregétirea Personalului Didactic, Piata Romana, nr. 6, sector
1, 010374, Bucuresti

= Principalele discipline studiate: Psihopedagogia adolescentilor, tinerilor si adulfilor, Didactica domeniului i

dezvoltérii in didactica specialitatii(invatamant liceal, postliceal si universitar, Consiliere si orientare), Proiectarea i
managementul programelor educationale, Managementul organizatiei scolare si practicd pedagogica.

Studii universitare de licenta (LICENTIAT iN STIINTE ECONOMICE)
ASE Bucuresti - Facultatea de Marketing, Piata Romana, nr. 6, sector 1, 010374, Bucuresti

= Principalele discipline studiate: Marketing, Introducere in metodologia cercetarii stiinfifice, Cercetari de Marketing,
Comportamentul consumatorului, Sisteme Informatice de Marketing, Comunicare de Marketing, Analiza
informatiilor cu SPSS, Tehnologii Office in Marketing, Managementul Resurselor Umane, Marketingul Serviciilor,
Marketing International, Marketing Direct, Tehnici de Vanzare, Relatii Publice, Marketing Social-Politic, Marketingul
Evenimentelor, Business to business marketing, Marketing in turism, Cybermarketing, Tehnici avansate in
cercetarile de marketing si Multimedia.

Absolvent al programului de formare psihopedagogica - NIVELUL |
ASE Bucuresti — Departamentul pentru Pregétirea Personalului Didactic, Piata Romana, nr. 6, sector
1, 010374, Bucuresti

= Principalele discipline studiate: Psihologia educatiei, Fundamentele pedagogiei, Teoria si metodologia instruirii,
teoria si metodologia evaluéarii, Didactica specialitétii, Managementul clasei de elevi, Instruire asistata de calculator
si practica pedagogica de specialitate in invatamantul preuniversitar.

Diploma de bacalaureat

Liceul Tehnologic Nicolae Cioranescu Targoviste, Strada Locotenent Stancu lon 35, 130105,

Déambovita, Romania

= Specializarea: Resurse naturale si protectia mediului



28.10.2020 — 14.11.2020

21.06.2019 - 07.07.2019

13.11.2015 -20.11.2015

30.10.2015 - 06.11.2015

07.10.2015 - 14.10.2015

COMPETENTE PERSONALE

Limba(i) materna(e)
Competenta digitala

Alte limbi straine cunoscute

Limba engleza

Limba franceza
Competente de comunicare

Competente
organizatjonale/manageriale

Permis de conducere

Certificat de absolvire - Consilier orientare privind cariera
Structural Euro Fond&Training, D. |. Mendeleev 7 - 15, 010364, Bucuresti, Roméania

« Competente profesionale dobéandite: Intocmirea rapoartelor, intocmirea si  administrarea
documentelor specifice, adoptarea deciziilor, perfectionarea profesionald, planificarea activitatilor
proprii, lucrul in echipd, administrarea si prelucrarea informatiilor cu ajutorul tehnicii de calcul,
culegerea si organizarea informatiilor, elaborarea psihoprofesiogramelor, elaborarea studiilor
sociologice, instruirea clientilor pentru automotivare, organizarea intéinirilor de grup programate,
comunicare interpersonald, consiliere profesionald si evaluarea componentei profesionale a
salariatilor agentiei.

Certificat de absolvire - Manager de produs

Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Romania

= Competente profesionale dobéandite: Dezvoltarea portofoliului de legaturi si refele de colaborare, promovarea
produselor si serviciilor, promovarea inovarii si schimbdrii in cadrul organizatiei, gestionarea inovatiei produselor
sau serviciilor in cadrul organizatiei, coordonarea lansarii produsului sau serviciului inovativ si planificarea
vanzarilor pentru produsul nou sau imbunatétit.

Certificat de absolvire - Manager Resurse Umane
Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Roméania

= Competente profesionale dobandite: Consilierea celorialti manageri in probleme de resurse umane, coordonarea
desfasurérii activitétilor de resurse umane, coordonarea personalului din departamentul de resurse umane,
coordonarea elaborérii politicilor si programelor de resurse umane, elaborarea strategiei de resurse umane,
monitorizarea costurilor de personal, monitorizarea sistemului de relatii de muncé al organizatiei, organizarea
activitatii departamentului de resurse umane si reprezentarea compartimentului de resurse umane.

Certificat de absolvire - Agent de vanzari
Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Romania

= Competente profesionale dobéndite: Comunicare interactivd, munca in echipd, dezvoltare profesionala,
planificarea activitatii individuale zilnice, promovarea imaginii de firmd, asigurarea de servicii post-vanzare,
derularea vénzarii produselor specifice, desfasurarea activitafi de merchandising, monitorizarea clientilor,
negocierea conditiilor de vanzare si prospectarea pietei.

Certificat de absolvire - Competente antreprenoriale
Academia de Studii Economice din Bucuresti, Piata Romana, nr. 6, Sector 1, Romania

Limba romana

INTELEGERE VORBIRE SCRIERE
Ascultare Citire F;ir:\?;pri;iiéa Discurs oral
B2 B2 B2 B2 B2
Scrieti denumirea certificatului. Scrieti nivelul, daca il cunoasteti.
A2 A2 Al Al Al

Sunt o persoana cu un caracter puternic, dinamica, cu aptitudini foarte bune de comunicare,
dobandite in putina experientd profesionala de pana acum, responsabila, serioasa, hotaréata,
interesata in perfectionarea profesionala.

Capacitatea de a initia, dezvolta si coordona diverse proiecte educationale, antreprenoriale, sociale si
culturale.

O buna cunoastere a instrumentelor Microsoft.
Competente TIC (Word, Excel, PPT, Photo Shop, Movie Maker) la nivel avansat.
Categoria B.



INFORMATII SUPLIMENTARE u

LISTADE LUCRARI

Carte 1. David-Florin CIOCODEICA,UInit,iere in MARKETINGUL EDUCATIONAL, Editura Economica, 2017, ISBN: 9789737098252
Carte 2. David-Florin CIOCODEICA, MARKETING ANTREPRENORIAL PE INTELESUL TUTUROR - Perceptia tinerilor privind

programele de antreprenoriat, Editura Economica, 2018, ISBN: 978-973-709-866-5.

Carte 3. David-Florin CIOCODEICA, FASHION MARKETING — concepte teoretice si studii de caz, Editura ASE, 2023, ISBN: 978-606-

34-0446-7.
1. David-Florin CIOCODEICA, Raluca-Giorgiana (POPA) CHIVU, lonut-Claudiu POPA, Horia MIHALCESCU, Gheorghe ORZAN,
Ana-Maria BAJAN (DUMITRACHE) - The Degree of Adoption of Business Intelligence in Romanian Companies—The Case of
Sentiment Analysis as a Marketing Analytical Tool, Sustainability, Vol. 14, Issue: 12, 2022, AIS — 0.843, elSSN: 2071-1050 DOI:
https://doi.org/10.3390/su14127518
2. Valentin KULETO, Milena P. ILIC, Rocsana BUCEA-MANEA-TONIS, David-Florin CIOCODEICA, Horia MIHALCESCU,
Veronica MINDRESCU - The Attitudes of K—712 Schools’ Teachers in Serbia towards the Potential of Artificial Intelligence,
Sustainability, Vol.14, Issue.14, 2022, AIS — 0,843, eISSN: 2071-1050, DOI: https://doi.org/10.3390/su14148636
3. Calin-Petrica VEGHES, Mihai-Cristian ORZAN, Raluca-Giorgiana CHIVU, lonut-Claudiu POPA, David-Florin CIOCODEICA,
Anca-Olguta ORZAN - AN EMPIRICAL MODEL OF ANTECEDENTS OF MARKETING INFORMATION TECHNOLOGY
(MARTECH) ADOPTION. Economic Computation & Economic Cybernetics Studies & Research, Vol. 57, Issue: 1, 2023, pp. 137-
152, AIS: 0,146, ISSN: 0424-267X , DOI: https://d0i.0rg/10.24818/18423264/57.1.23.09
4. lonut-Claudiu POPA, Raluca-Giorgiana (POPA) CHIVU, David-Florin CIOCODEICA, Nicoleta-Valentina DUMITRACHE,
Bianca Cristina VOICU, Awareness of the endogenous factors influence purchasing and consumption decisions, ICESS 2021, pp.
359-367, publicat in Sciendo (De Gruyter) in a Conference Proceedings Volume, idenxat in DOAJ, EBSCO, ProQuest, REPEC
etc., ISSN 2704-6524, https://www.webofscience.com/wos/woscc/full-record/WOS:000766030100035
5. David-Florin CIOCODEICA, Nicoleta-Valentina DUMITRACHE, Raluca-Giorgiana (POPA) CHIVU, lonut-Claudiu POPA, Ana-
Maria DUMITRACHE (BAJAN), The Importance of Tools Specific Mobile Networks and Social Online Networks for Start-Ups in
Bucharest, ICESS 2021, pp. 341-349, publicat in Sciendo (De Gruyter) in a Conference Proceedings Volume, idexat in DOAJ,
EBSCO, ProQuest, REPEC etc., ISSN 2704-6524, https://www.webofscience.com/wos/woscc/full-record/WOS:000766030100033
6. David-Florin CIOCODEICA, Raluca-Giorgiana CHIVU, lonut-Claudiu POPA, Adrian MOCIU - Studying the Evolution of
Business in the Field of Nutrition Using Instruments Specific to Online Social Networks in the Context of the New COVID-19,
Journal of Emerging Trends in Marketing and Management,Vol. 1, Issue. 1, 2020, pp.237-244, revista indexata in REPEC,
EconPapers, IDEAS, DOAJ, EBESCO, ISSN 2537-5865,
https://www.etimm.ase.ro/RePEc/aes/jetimm/2020/ETIMM V01 2020 73.pdf
7. Raluca-Giorgiana CHIVU, David-Florin CIOCODEICA, Adrian MOCIU, Florina BOTEZATU - The Influence of the Cultural
Factor in Eating Habits: An International Marketing Case Study, Journal of Emerging Trends in Marketing and Management,Vol 1,
Issue. 1, 2020, pp.252-258, revistd indexatd Tn RePec, EconPapers, IDEAS, DOAJ, EBESCO, ISSN 2537-5865,
https://Iwww.etimm.ase.ro/RePEc/aes/jetimm/2020/ETIMM V01 2020 75.pdf
8. Lucia — Nicoleta BARBU, Mihai Cristian ORZAN, David-Florin CIOCODEICA, Olguta Anca ORZAN, The Impact Of The Covid-19
Pandemic On Social Media Promotion Strategies Of Companies In Romania - Theoretical Aspects, Review of International
Comparative Management, Vol. 24, Issue. 5, 2023, revista indexata RePec, DOAJ, EBSCO, Cabells Database, ISSN: 1582-3458,
https://lwww.rmci.ase.ro/no24vol5/03.pdf
9. lon ANGHEL, Mihaela Cristina DRAGOI, Adrian ANICA-POPA, Simona Catalina STEFAN, David-Florin CIOCODEICA -
Challenges in the Romanian Healthcare System in the Context of the COVID-19 Pandemic. In Economic Recovery After COVID-
19, 2022, pp. 1-16, Springer, Cham, ISBN 978-3-030-86640-2 https://link.springer.com/chapter/10.1007/978-3-030-86641-9 1
10. Otilia-Elena PLATON, David-Florin CIOCODEICA, Margareta-Stela FLORESCU, Stefan Claudiu CAESCU, Olguta-Anca
ORZAN - Factors Affecting Consumers’ Attitude and Intentions Toward Online Events During the COVID-19 Pandemic.
In Digitalization and Big Data for Resilience and Economic Intelligence, 2022, pp. 171-182, Springer, Cham, ISBN 978-3-030-
93285-5, https://link.springer.com/chapter/10.1007/978-3-030-93286-2 13
11. Magdalena CIOBANU STOIAN, Angela MADAN, Andreea STRATILA IRIMIA, David-Florin CIOCODEICA, Mihai MEHEDINTU
- SUSTAINABLE IMPACTS ON FASHION IN A MULTICULTURAL MARKET, 2022, pp. 52-71, ISBN 978-9916-9704-9-2,
https://link.springer.com/chapter/10.1007/978-3-031-30061-5 9
12. David-Florin CIOCODEICA, Perceptia consumatorilor privind conceptul de” Made to Measure” in croiala obiectelor
vestimentare. Colectia de working papers ABC-ul Lumii Financiare, Vol. 7 Nr.7, 2018, pp.168-179, revista indexata in bazele de
date internationale RePEc, DOAJ, https://www.ceeol.com/search/article-detail?id=872129
13. David-Florin CIOCODEICA, Gheorghe ORZAN, Nicoleta-Valentina DUMITRACHE - STUDENTS PERCEPTION OF
EDUCATIONAL ACTIVITIES USING THE ONLINE TOOL "MENTIMETER: INTERACTIVE PRESENTATION SOFTWARE" - E-
LEARNING PLATFORMS. 12th annual International Conference on Education and New Learning Technologies, EDULEARN20
Proceedings, ISBN: 978-84-09-17979-4/2340-1117, 6-7 July 2020, 2020, Online Conference, pp. 2820-2826, Conferinta ISI
Proceedings, https://library.iated.org/view/CIOCODEICA2021IMP



https://doi.org/10.3390/su14127518
https://doi.org/10.3390/su14148636
https://doi.org/10.24818/18423264/57.1.23.09
https://www.webofscience.com/wos/woscc/full-record/WOS:000766030100035
https://www.webofscience.com/wos/woscc/full-record/WOS:000766030100033
https://www.etimm.ase.ro/RePEc/aes/jetimm/2020/ETIMM_V01_2020_73.pdf
https://www.etimm.ase.ro/RePEc/aes/jetimm/2020/ETIMM_V01_2020_75.pdf
https://www.rmci.ase.ro/no24vol5/03.pdf
https://link.springer.com/chapter/10.1007/978-3-030-86641-9_1
https://link.springer.com/chapter/10.1007/978-3-030-93286-2_13
https://link.springer.com/chapter/10.1007/978-3-031-30061-5_9
https://www.ceeol.com/search/article-detail?id=872129
https://library.iated.org/view/CIOCODEICA2021IMP

14. David-Florin CIOCODEICA, Gheorghe ORZAN, Otilia-Elena PLATON, Ana-Maria DUMITRACHE (BAJAN), Anca RANCEA si
Nicoleta-Valentina DUMITRACHE - THE IMPACT OF DIGITALIZATION ON THE EDUCATIONAL ACTIVITY CARRIED OUT
USING ONLINE COMMUNICATION PLATFORMS. 13th International Conference on Education and New Learning Technologies,
EDULEARN21 Proceedings, ISBN: 978-84-09-31267-2, 5-6 July, 2021, pp. 1450-1459, Conferinta ISI Proceedings,
https://library.iated.org/view/CIOCODEICA2021IMP

15. David-Florin CIOCODEICA si Raluca-Giorgiana CHIVU - Cercetare privind perceptia studentilor fatd de activitatea
promotionala pe piata serviciilor de taximetrie, Revista de Marketing Online, Vol. 11, Nr.2, Editura Uranus, Bucuresti, 2017, pp.12-
22, revista indexata in bazele de date internationale RePEc, DOAJ, ISSN: 1843-0678, http://www.editurauranus.ro/marketing-
online/112/2.html

16. Raluca-Giorgiana CHIVU si David-Florin CIOCODEICA, Influenta mijloacelor de publicitate asupra comportamentului de
consum, Revista de Marketing Online, Vol. 11, Nr.1, Editura Uranus, Bucuresti, 2017, p.3-17, revista indexata in bazele de date
internationale RePEc, DOAJ, ISSN: 1843-0678, http://www.editurauranus.ro/marketing-online/112/2.html

17. David-Florin CIOCODEICA, Cercetare cantitativd privind utilizarea retelelor de socializare online in randul tinerilor din
Bucuresti, Revista de Marketing Online, Vol. 9, Nr.4, Editura Uranus, Bucuresti, 2015, p.21-34, revista indexata
n bazele de date internationale RePEc, DOAJ, ISSN: 1843-0678 http://edumark.ase.ro/RePEc/rmko/pdf/3.pdf

18. David-Florin CIOCODEICA, Studierea nevoii de initiere si dezvoltare a Start-Up-urilor in randul tinerilor din Romania, Revista
de Marketing Online, Vol. 10, Nr.3, Editura Uranus, Bucuresti, 2016, p.23-60, revista indexata in bazele de date
internationale RePEc, DOAJ, ISSN: 1843-0678, http://www.editurauranus.ro/marketing-online/103/3.html

19. Raluca-Giorgiana (POPA) CHIVU, Otilia-Elena PLATON, David-Florin CIOCODEICA, lonut-Claudiu POPA, Digitalization and
Evolution of Online Marketing on the Business Market in Romania, International Business Information Management Association,
IBIMA38, Sevilia, Spania, Noiembrie 2021, pg. 5895-5901, ISBN 978-0-9998551-7-1, Conferinta ISI Proceedings, indexata in
Scientific and Technical Proceedings (ISTP/ISI Proceedings), to Social Sciences & Humanities Proceedings (ISSHP/ISI
Proceedings), Conference proceedings Citation index, social Sciences, and Humanities edition (Web of Science), SCOPUS,
Australian Research Council, https://ibima.org/accepted-paper/digitalization-and-evolution-of-online-marketing-on-the-business-
market-in-romania/

20. Otilia-Elena PLATON, David-Florin CIOCODEICA, Raluca-Giorgiana (POPA) CHIVU, The importance of Communicate your
COVID-19 Health and Safety Measures: A Marketing Experiment on Hotel Bookings using Eye-tracking, International Business
Information Management Association, IBIMA38, Sevilia, Spania, Noiembrie 2021, pg 5886-5894, ISBN 978-0-9998551-7-1,
Conferinta ISI Proceedings, indexatd in Scientific and Technical Proceedings (ISTP/ISI Proceedings), to Social Sciences &
Humanities Proceedings (ISSHP/ISI Proceedings), Conference proceedings Citation index, social Sciences, and Humanities
edition (Web of Science), SCOPUS, Australian Research Council; https://ibima.org/accepted-paper/the-importance-of-
communicating-your-covid-19-health-and-safety-measures-a-marketing-experiment-on-hotel-bookings-using-eye-tracking/

21. David-Florin CIOCODEICA - Analysis Motivation to Start A Start-Up Business Start-Up to The Youth of Romania.
Proceedings of the 36th International Business Information Management Association (IBIMA), ISBN: 978-0-9998551-5-7, 4-5
November 2020, Granada, Spain, pp. 3949-3954, Conferintd ISI Proceedings, https://ibima.org/accepted-paper/analysis-
motivation-to-start-a-start-up-business-start-up-to-the-youth-of-romania/
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