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Tematica

Marketing direct (romani si engleza)
Al. Marketing direct

1.
2.

3.

4,
5.

Conceptul de marketing direct. Aparitia si dezvoltarea marketingului direct. Definitii de referinta ale marketingului direct
Mixul de marketing direct. Structura mixului de marketing direct. Mixul de marketing direct si mixul traditional de
marketing

Baza de date - componenta a mixului de marketing direct. Crearea, dezvoltarea, administrarea si utilizarea bazelor de date in
marketingul direct

Planificarea campaniilor de marketing direct.

Campaniile de marketing online - continut, planificare si implementare. Campaniile bazate pe utilizarea mediilor si
aplicatiilor telematice.

A2. Marketing direct (englezi)

1.

2.
3.
4,
5. The online marketing campaigns - content, planning and implementation. Campaigns based on the telematics media and

The concept of direct marketing. The emergence and development of the direct marketing. Definitions of reference given to
the direct marketing..

The direct marketing mix. The structure of the direct marketing mix. The direct versus traditional marketing mix.

The database - component of the direct marketing mix. Creation, development, management, and employment of the
databases in direct marketing.

Planning direct marketing campaigns.

applications

Marketing social-politic

arwdE

Cercetari de marketing social-politic

Politica de produs a organizatiilor sociale si politice.

Particularitati ale politicii de distributie a organizatiilor sociale si politice.
Politica de comunicatie a organizatiilor sociale i politice

Programarea activitatii de marketing in organizatiile sociale si politice.
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