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Tematica

CERCETARI DE MARKETING (roméni si englezi)
Al. Cercetiri de marketing
1. Masurarea fenomenelor in cercetérile de marketing.
2. Sondajul.
3. Dimensiunea esantionului si metode de esantionare.
4. Cercetari calitative de marketing.
A2. Cercetiri de marketing (englezi)
1. Measurement in marketing research.
2. Survey research.
3. Sampling methods and determination of sample size.
4. Qualitative research.

TEHNICI AVANSATE PENTRU CERCETARILE DE MARKETING (romana si engleza)
Al. Tehnici avansate pentru cercetirile de marketing
1. Experimentul in cercetarile de marketing.
2. Experimente cu un singur factor.
3. Experimente multifactoriale.
4. Cercetari de marketing online
A2. Tehnici avansate pentru cercetarile de marketing (engleza)
1. The experiment in marketing research.
2. Single factor experiments.
3. Multi-factor experiments.
4. Online marketing research
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