Academia de Studii Economice din Bucuresti
Facultatea de Marketing
Departamentul de Marketing
PACULTATEL B-dul Dacia 41, sector 1, Bucuresti, £</010404,

DE -
Inal l@tll‘lg' Tel. 021.319.19.00; 021.319.19.01 int.237

Tematica si bibliografia probelor de concurs pentru posturile propuse a se scoate la concurs
in semestrul 11 anul universitar 2024-2025

Postul nr. 93 ASISTENT.
Discipline: Cercetari de marketing, Cercetari de marketing (engleza), Tehnici avansate pentru cercetérile de marketing, Tehnici
avansate pentru cercetdrile de marketing (engleza).

Tematica
CERCETARI DE MARKETING (roméni si englezi)

Al. Cercetiri de marketing
1. Masurarea fenomenelor in cercetérile de marketing.
2. Sondajul.
3. Dimensiunea esantionului si metode de esantionare.
4. Cercetari calitative de marketing.
5. Observarea.

A2. Cercetiri de marketing (englezi)
1. Measurement in marketing research.
2. Survey research and sampling methods and determination of sample size.
3. Sampling methods and determination of sample size.
4. Qualitative research.
5. Observation.

TEHNICI AVANSATE PENTRU CERCETARILE DE MARKETING (romana si engleza)
Al. Tehnici avansate pentru cercetirile de marketing
1. Experimentul de marketing. Proiectarea complet aleatoare. Aspecte practice si metodologice. Analiza datelor rezultate Tn urma
experimentelor de marketing unifactoriale
2. Experimentul de marketing. Utilizarea patratelor latine i a patratelor greco-latine Tn experimentele de marketing.
3. Experimentul de marketing. Proiectarea factoriala. Aspecte practice si metodologice in implementarea experimentelor de
marketing factoriale. Analiza datelor rezultate Tn urma experimentelor de marketing multifactoriale
4. Analiza seriilor de timp. Previziunea pe termen scurt si procentul de elasticitate. Utilizarea metodei celor mai mici patrate Tn
cercetdrile de marketing. Lanturile Markov si PERT-derivat.
5. Raportarea datelor in cercetarile de marketing. Aspecte practice si metodologice in realizarea rapoartelor in cercetérile de
marketing. Aspecte primare in analiza datelor din cercetarile de marketing.
A2. Tehnici avansate pentru cercetiirile de marketing
1. The marketing experiment. Stochastic design. Practical and methodological aspects. Analysis of data obtained from single factor experiments.
2. The marketing experiment. Use of latin and greco-latin squares in marketing experiments.
3. The marketing experiment. Factorial design. Practical and methodological aspects in implementation of factorial experiments.
Analysis of data obtained from multifactor experiments.
4. Time series analysis. Short-term forecast and the elasticity percentage. Use of the smallest squares method in marketing
research. Markov chains and PERT.
5. Data reporting in marketing research. Practical and methodological aspects in writing the marketing research reports. Primary
aspects in marketing research data analysis.
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