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Tematica

MARKETING (romana si engleza)
A1l. Marketing (limba romana)

Domeniile de aplicare si specializarea marketingului

Continutul mediului de marketing

Piata organizatiei: concepte, caracteristici, dimensiuni, piata tinta
Concurenta: concepte, mediul concurential, formele concurentei, identificarea concurentilor
si teologizarea lor.

Strategii de piata si mixul de marketing.

Politica de distributie.

Planificarea strategica de marketing

Politica de pret

Politica de produs

10 Politica promotionala
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A2. Marketing (limba engleza)

1. Market organization: concepts, features, dimensions, target market.
Marketing strategies and marketing mix.

Marketing environment

Promotional policy.

Distribution policy.

Pricing

Product policy
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MARKETING IN TURISM (romani si englezi)
A1l. Marketing in turism (limba romana)

1.Marketingul in turism —concept, dimensiuni si perspective.

2.Mediul de marketing al intreprinderii de turism.

3.Comportamentul consumatorului de produse turistice.

4.Planificarea strategica de marketing in turism

5.Piata turistica. Destinatia turistica. Planificarea de marketing a unei destinatii turistice

A2. Marketing in turism (engleza)
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