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Tematica 

Marketing (engleză) 
1. Market organization: concepts, features, dimensions, target market.     

2. Marketing strategies and marketing mix. 

3. Marketing environment 

4. Promotional policy. 

5. Distribution policy. 

6. Pricing 

7. Product policy 

 

Cybermarketing (engleză) 

1. Introduction to cybermarketing. 

2. Marketing mix in the online environment. Cybermarketing sepecific mix elements. Interactivity and 

dialogue with consumers. Individualization and the use of databases in cybermarketing. 

3. Product strategy in the online environment. Brand strategy in the online environment. 

Development of new products in the Information Society. Kare test and brands migration in the 

online environment. 

4. Pricing strategies in the online environment. Pricing strategy changes induced by Information 

Society specific paradigms. Dynamic prices and developing models of pricing online 

5. Distribution strategies in the online environment. Infomediaries integration in the distribution 

channels. Deleveraging and re-intermediation in the online environment 

6. Promotion strategies in the online environment. Paradigm changes for online promotion. Using 

traditional instruments within online promotion: website, newsletter, banner. Payment models for 

online advertising. 
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 Cybermarketing (engleză) 
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